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This research is a qualitative research. There Is only one objective to analyze the
communication for discourse of Corporate governance of the Siam Cement Public Co., Ltd.
The results are as follow :

1. The initiators of the communication process are the corporate commitiee and the
corporate communication office that are responsible for the action plan. The communication
strategic Is planning by a consuiting company. The outputs are produced by the experts
advertising agencies and production houses. The communication concepts are creating
knowledge and leading image of corporate governance for the company. The key message
is The Siam Cement Groub', the good corporate govemance. The messages are conveyed
by many channeis, especlally TV commercials, Radio spots, Print adverising, TV .
documentary and Radio documentaries.

2. The discourse found that the corporate govemance communication are 6 major
groups of the qualification of corporate govemance international organization. In addition,
the discourse can be divided into 16 groups; benefit, authority, competent, goodness,
bravery, justice, employee responsibility, community and environment responsibility,
transparency, verification, principal, respect, stock-holder responsibiiity, business growth,

risk management and quality management.
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