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The objective of this research is to study the “Consumers Attitude and Behavior Toward
Prepaid Mobile Phone Just Talk by TA ORANGE Company Limited in Khon Kaen Municipality :
Khon Kaen Province”.

The sample size of the research comprised 400 customers of the prepaid mobile phohe
Just Talk. Questionnaire were used as tool for data collections. The Statistic figures were
evaluated by Percentage, Means, Standard Deviation, One way analysis of variance, SPSS for
Windows Version 10.0 Program.

From the research, it was found that the Sampling group of users were male rather than
female, age between 15-20 years old, The education level from Bachelor Degree, Most of the
users’ careers were from a students, The users’ income Was from below 5,000 baths.

The scale of prepaid card buying per month is lower than Baht 500 and the most often
expenses of prepaid card is average at Baht 300, the highest duration of connecting line is average
lower than 5 min. per time. The economization and the capacity of expenses control are the
reason of Just Talk program selected, Call waiting is the highest percent of additional services
usage and 7 Eleven shop is in the top list of places to buy a prepaid card.

The customer’s vision agreed to use Just Talk program are from products, prices, place
and promotions.

The suggestion was found from customer is the product’s material of prepaid card as the
most opinions are advised that plastic is more suitable than cardboard compared in the part of

physically strong and suffering.





