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Thailand Economic growth and the increase of passenger cars are resulting in increasing
the convenience in land-transport as well as the increase in using gasoline. Thus, the increase in
importing crude oil with the continuing increase in crude oil price as well as the fluctuation in
foreign currency exchange rate are resulting in international trade deficit. Moreover, the political
stability, public confidence, the pressure of oil cost, pollution and environment impact are all
impact to the usage of Thailand energy. In strengthen Thai economic and environment, it is the
strong effort of government sector to use the Recycle Energy and the Substitutes Energy for
example Natural Gas, Coal, Water, Plants and other Substitution Alternatives of Energy e.g.
Gasohol, Bio-diesel, Liquefied Petrole‘ﬁm Gas (LPG) and Natural Gas Vehicles (NGV), in a
particular of NGV with its positive beneficial in comparing with other alternatives energy.
However, the consumers’ acceptance and attitude of NGV is in questions. Therefore, in
researching the passenger car driver’s attitude of NGV is crucial importance as a result to apply
and develop the proper marketing mix which suit to customer behavior

The Quantitative Research Methodology of Questionnaire data collection of 400 sample
size and using Probability Sampling and Simple Random Sampling from the passenger cars’
drivers in Northeast ; Khon Kaen, Nakhon Ratchasima, Udon Thani and Ubon Ratchathani. The
Data Analysis is using SPSS of Descriptive Statistic and ONE WAY ANOVA as the test of
research assumptions. In addition, the Qualitative Research Methodology with unstructured and

open-ended questions is designed to gather the NGV businessman and operator opinion.

The descriptive statistic personal data analysis finds that there are positive attitude to
NGV whether in difference of Age, Occupations and Income. However, the difference in gender
of male have positive attitude to NG\‘? than female, and the higher education in minimum of
college school has positive attitude to NGV than lower education.

As a result to NGV business development, it is feasible of NGV market with proper
marketing mix is positive impact to consumers’ attitude in Khon Kaen, Nakhon Ratchasima,
Udon Thani and Ubon Ratchathani. Moreover, with the government subsidize and support in Tax,
Installation of NGV mechanic in passenger cars of 10,000 Baht in 2007, result of positive attitude

to both businessman and consumers and hence stimulating and increasing consumer behavior in

using NGV,





