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The purpose of this research were to study the usage of web elements in order to increase
efficiency of information presentation and to serve the need of users of natural products websites by
interviewing 3 groups of purposive sampling that consist of 4 experts, 4 web designers and 20 users.

The instruments used for gathering data were; 1) a table of web matrix analysis; 2) two
versions of interview guide, one for experts and web designers, another for users.

The analysis was divided into three parts 1) the attribute of web elements used in natural
product website 2) the opinions of expert and web designer in designing web elements 3) the
opinions of user about the convenience in using web elements and the attractiveness of website.

The conclusion of this research was an attribute of web elements that most suited to
natural products website, from both view of designers and users.

Navigation system : Both group preferred hierarchical site structure and compound
navigator, both graphic and text. Menu Bar was the easiest design and comprehends. The most
proper position of navigator was on the top of page either on the left. Menu should interact with users
and link target was supposed to be in the same window. There’s no need a lot of gimmicks in one site.

Page Layout was depend on an amount of information. Fixed size was suited to
homepage or intro page while vertical layout suited to information page. Space was needed and in
one page shouidn't have more than 3 columns of content.

70% of images used in natural products websites should be photograph in order to make
sense of pure natural products and 30% should be graphic. Both type of image should be hyperlink.

Typography of heading or topic shouid be casual while body or content should be formal.
For the most legibility, typography should be dark color on light plain color background.

The most favorite color was obscure or earth tone for relaxation and reliability. Secondary
was light for pure, clean and safety

Access Time should be 35 seconds or less and plus 10 seconds if display progress of download.



