T165227

K 43362016 : @113 n13eankuLiinaRall

AAATY : MATANNTUARATATYANHRIaYLUNARSTUT
Anwad aauded nsAnwfadasiumealiauaznerudnnsudnns dydnwnd

uuu?zmﬁmm’%uﬁﬁw’ﬁ‘wﬂw (KEY FACTORS TO TECHNICAL AND PRODUCTION FOR

SYMBOL DESIGN ON PREMIUM PRODUCT) 21anstigfaruananeiinug : a. fmunug

AINZLAN LAY B ANRAALIN WA, 158 Wi, ISBN 974 — 464 — 235 - 1

€

14
v alaa

e afiliinglssseAifanusandayanuguifisefumaiianisn@nns

9
i
¢ a <

feyanwalasuundndusiwilonilduaniaaduayunisee Wedluuuaniadessiu
damiuinaanuuuluilaqiy
A ar - Y s ad o

als dneanuuunsinlullaqtiudauluganudiurgluniseenuuumns
foydnwalpiuuiuiasesdifininndinisinnuuuiuisauifdefl acuduteueennuas
v ¥ 2 a ] ¥ ar o dIA ¥ ]
pesardaadnuianudtlantanatianinnds uassaamaiiadaluilaqiuiduAdaulug
AaenisaanaInuateiaInaulunsaiuayuniree Aulufisedsdiasnissusinuag
fuamoiteyaaduniudanuilalunsaemnudr lasuiulsstanideisdneeain
aanuwuusalyl

-3 4 d‘ ¥ L3 o o

annrrunnuazidadayantsunlunisdnmainasdnsgsia  dneenuuy
wafnannfadasiunsiandydnsalasuundndous inlisatunsoulelssnnaes
i (Sources) 143 dszunniiaasndasiunalanianinaintesasdnagsia uazui

] v
Usrinmaasdagitianldls 13 afiailanuuansrsimsauaniBuaznsuddlunisa¥ye

Q

v
L=y o

a L g & ¥ d‘ & - o o L o o re‘a Y o 4’
nandtust Analddayainaadumatianisiinsdydowaluundniusnnauldfu
awnrolfuneuauasdanlauaziladaniegsiasieg faunsnduuntd o 33 suils
4 - al o ac ¢ 2 o al - ] :’a ﬁ‘l’
Tayauarseazideafieatunssids  qunsal viaiatasdnsi i lussuunisudnsna el
v v a e v v o £ ! < 3 o ) < C 3
Medayaannisdnmuazddednediu inldiwudn nndenlddag maliavianssuddlunis
namdu snATuagudadauasReulaniegsiasneg TnaanisluFesrssardainaniy
paudsdAnylunsitnuantadenmaniu

dayafinannaunsadaeigiidiaaniAdel e dranudaladesdiudimiy
nMsAnsdayaiiudalulaniasiaelyls



K 43362016 : MAJOR : VISUAL COMMUNICATION DESIGN TE 1 6 5 2 2 7
KEY WORD : TECHNICAL AND PRCDUCTION FOR SYMBOL DESIGN ON PRODUCT

SUPPAPONG SONSANG : KEY FACTORS TO TECHNICAL AND PRODUCTION FOR
SYMBOL DESIGN ON PREMIUM PRODUCT. THESIS ADVISORS : WATANAPUN KRUTASAEN AND
SAKSAYAM PONGDAM. 158 pp. ISBN 974 - 464 - 235 - 1

The purpose of this thesis is to gather information about the technique of how to design the

logo on the premium. This information will be a basic useful idea for other designers in the future.

Nowadays most graphic designers have more skill in designing logo on the 2dimensional
than on the 3 dimensional products. Designing something on 3dimensional product will be more
difficult and require more skill. Therefore we want to collect information and useful technique to help

other designers.

From the entire information gathering from many organizations, firms, other designers and
suppliers who have the experience in designing logo, we can classify the sources into 3 categories
and 9techigues which allow marketers to implement their marketing plan. There are 13 main
materials using for making premium. Each material has different characteristics and use different
technique in producing. After summarized all the metHod, procedure, equipments and machines in
making the premium, we found out that the technique employed will depend on the marketing factor,
business factor and most important is time constraint. We hope that this thesis will provide basic

and useful information for other premium designers.



