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The object of this thesis is to study key factors for advertising on personal automobile and to
assemble datum of the basic of design for using in advertising on personal automobile forward. The thesis
is divided into 2 research ways; first is to interview of 6 experts in advertising on personal automobile,
second is to use questionnaire which is made by the researcher, question with 200 random people.

The datum, techniques, problems, production, and comments of the chosen distinguish advertising
on personal automobile set of the experts and a set of questionnaire from the 200 random people are
gathered and analyzed by the researcher that there are 4 analyzed results as below.

1. The most important factor of advertising automobile design is attractive colors. To use 70%
hot tone and 30% cold tone could be got attention by people. Moreover, layout of advisement should be
complete perfect.

2. Pictures should be easy to understand, have beautiful colors, and suit with products. Besides,
they should make people be a part of shown stories.

3. Characters (Thai) should be bold and large with font header to be easy to read and used font
colors opposite background colors to emphasize them for reading,

4. Designs of cars have been affected with product images. To choose of car types has to realize
to product images and targets carefully. It is necessary to choose them suit with target group. For example,
using Volk which has unique, eminent and colorful design, could be affected and acknowledged with

advertising on personal automobile by teenage target group very well.



