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Abstract
169051

This study was the fundamental research for planning the Master Plan of Tourism
Development in The southern part of The Central Region. The methods used in the study were
studying, analysis and assessment of strategy in tourism development of provincial cluster in
the bottom part of The Central Region. The aim of this study was to improve guidelines for
tourism development of each province to be compatible with characteristic and pattern of
actual tourism practice in this region. This study has been conducted in 8 provinces divided by
administrative integrated cluster; Cluster 1 consists of Kanchanaburi, Bachaburi, Suphanburi,
and Nakornprathom province and Cluster 2 consists of Samutsakorn, Samutsongkram,

Petchaburi, and Prachuabkhirikhan province.

The research has been done in the following steps:

1. Collecting primary data of strategic tourism development plan of each target
province.

2. Conducting brainstorm workshop using a SWOT Analysis and Depth interview of the
stakeholders.

3. Analysis the tourism management capacity of each province.

4. Assessment of compatibility of the strategic tourism development plan or each

province with vision of the cluster and link to the regional level.

The results of the tourism capacity analysis at regional level in terms of 4 aspects

are as following:

1. Resources and Tourism capacity aspect :

Though these provincial clusters have owned bio-diversity resources and gained high
potential in tourism, the stakeholders still lack understanding, knowledge and participation in
planning and management of tourist attractions, there are also insufficient studies for potential

and carrying capacity as well as an environment pollution problem in some provinces.
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2. Readiness of infrastructure and facilities for tourist aspect :
There is readiness in term of carrying capacity and transport routes that link each others
and not far from Bangkok. However, there are some problems with direction signs, land slides

from underground water consumption, waste water management, waste disposal, traffic and

road accidents.

3. Tourism service providing aspect :

There is a database to prepare and provide services for tourists with accommodation
arrangements, and a variety of food and drink service, but there is still room for improvement in
terms of information service. The tourism service providers need to improve their knowledge

and service minds as well as increase their foreign language skills.

4. Tourism Marketing aspect :

The result of this research shows that there is a variety of tourism resources which are
ready to sell and that are responsive to market needs at different levels. The historical and
cultural tourism resources have been viewed as the outstanding tourism image of those
provinces. Moreover, the historical and cultural image corresponds to their beautiful natural

tourism resources. However, the research reveals that there is a lack of cooperated tourism

rharketing promotion.

The assessment of suitability of Provincial Tourism Master Plan and Provinces’

visions aspect:

A Strategic Provincial Tourism Master Plan consisting of projects, which are relevant to
provincial clusters’ vision, are mostly related to 1) service business development required in
fundamental tourism, 2) alternative tourism activities, 3) infrastructure development essential for
tourism, 4) renovation and improvement of the environment for sustainable tourism, 5) Cultural
promotion and conservation, and the lifestyle of local people, 6) Public relation and tourism
market promotion, 7) resources studies and survey for finding measures to cope with problems,

and strengthen human resources’ potentiality in tourism areas.



163051

A Strategic Provincial Tourism Master Plan consisting of projects, which are irrelevant to
provincial clusters’ vision, are mostly related to the projects that focus on provincial socio-
economic development and the development which is not related to a provinces' potentiality

and compatibility. This may lead to negative impacts to sustainable tourism development.



