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CHUMRAS MARKKAEW : THE WAYS TO ATTRACT MATAYOMSUKSA 3 LEVEL
STUDENTS TO MAKE A DECISION TO CONTINUE THEIR EDUCATION IN
MATAYOMSUKSA 4 LEVEL. MASTER REPORT ADVISORS : ASSOC.PROF. WARAPOJ
MOORAPUN. 105 pp. ISBN 974 — 11 - 6158 1.

The purposes of this research were to find : 1) factors to attract Matayomsuksa 3 level
students at Nongplamorpittayakom school to make a decision to continue their education at the same
school , 2) factors to attract students from other schools to continue their education in Matayomsuksa
4 level at Nongplamorpittayakom school, 3) ways to attract Matayomsuksa 3 level students to
make a decision to continue their education in Matayomsuksa 4 level at Nongplamorpittayakom
school. The sample consisted of 2 groups : 1) 81 senior secondary students at Nongplamorpittayakom
school for answering questionnaires, 2) 12 teacher representatives from Nongplamorpittayakom
school and 13 ex-students from Nongplamorpittayakom school for attending the seminar. The
instruments were : 1) a questionnaire on factors to attract Matayomsuksa 3 level students to make a
decision to continue their education at Nongplamorpittayakom school, 2) a seminar group note. The
statistics applied in data analysis were frequency (f), percentage (%) and content analysis.

The results of the study were :

1. The factors to attract Matayomsuksa 3 level students at Nongplamorpittayakom
school to make a decision to continue their education in Matayomsuksa 4 level at the same school were
continuing of their education, the less expense and being near their houses.

2. The factors to attract students from other schools to continue their education in
Matayomsuksa 4 level at Nongplamorpittayakom school were having no senior secondary level at
their old schools, the less expense and being near their houses.

3. The ways to attract Matayomsuksa 3 level students to make a decision to continue
their education in Matayomsuksa 4 level at Nongplamorpittayakom school were the public relation,
the school product, the management of guidance processes, giving scholarships, the school

development, and the support of the relationship between teachers and students.





