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The objective of this study was to investigate the influence of nutrient function 
claims and other factors on consumer’s purchase intention and their attitudes for functional 
drinks. Data were collected using close-ended questionnaires distributed to 465 samples 
living in metropolitan area of Bangkok. Data were analyzed by SPSS program version 11 and 
reported as descriptive statistics. In addition, the correlation between independent and 
dependent variables was analyzed by cross tabulation and chi-square test. Most of 
participating sample in this study were female (67.1%), aged between 21-30 years old.
(50.3%). Most of them graduated with Bachelor degree (60.2%), worked as company’s 

employee (45%) and had income at least 5,000 bath. The surveyed results indicated that 
nutrient function claims on label influencing consumer’s purchase intention included “low fat” 
(92.6%) and “no cholesterol” (90.4%), respectively. Other influential factors on consumer’s 
purchase intention were taste (99.7%), nutrition fact (98.8%) and FDA logo and nutrient 
function claim” (97.5%), respectively. Most consumers made their own buying decision 
(99.1%). Persons influencing consumer’s purchase intention was mostly their friends (98.8%).
Most consumers trusted on nutrient function claims on drink labels approved by FDA. 
Approved nutrient function claims that most consumers trusted included “low fat” (95.4%) and
“no cholesterol” (91.3%). Nevertheless, it was found that most  consumers (more than 60%)

still agreed with health claims that were not approved by FDA, especially the label specifying 
“Product containing vitamin A is eye nourishing” (81.9%).
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.
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 10 

(%) (%)

318 98.5 5 1.5 2.65

322 99.7 1 0.3 2.62

318 98.5 5 1.5 2.58

319 98.8 4 1.2 2.54

315 97.5 8 2.5 2.48

/ 318 98.5 5 1.5 2.35

318 98.5 5 1.5 2.37

/ 316 97.8 7 2.2 2.34

314 97.2 9 2.8 2.16

314 97.2 9 2.8 2.12

318 98.5 5 1.5 2.47

313 96.9 10 3.1 2.19

306 94.7 17 5.3 2.05

276 89.5 47 14.6 1.62

306 94.7 17 5.3 2.01

311 96.3 12 3.7 2.10

/ 289 89.5 34 10.5 1.88

302 93.5 21 6.5 1.87

320 99.1 3 0.9 2.62
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 10 ( )

(%) (%)

/ 276 85.4 47 14.6 1.66

2.23

: -  142  30.5 

: -  (X) 

 3  2  1  0 

 10 

 3 

. /

/

/

/

 1-3  (  54.5)

 4-6  (  22.3)  11

 11 

1-3 176 54.5

4-6 72 22.3

7-9 22 6.8
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 11  ( )

10-12 14 4.3

 ( 1-2 / ) 39 12.1

323 100.0

:  142  30.5 

 1-3  (  54.7)  4-6 

(  20.7)  12 

 12 

 1-3 186 57.6

 4-6 67 20.7

 7-9 26 8.0

 10-12 12 3.7

(1-2 ) 32 10.0

323 100.0

:  142  30.5 

(  75.9)  (  24.1) 
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 13 

 ( )

245 75.9

78 24.1

323 100.0

:  142  30.5 

 7-11 (  40.9) 

 (  22.3)  (  19.5)  14 

 (2544) 

 100% 

 (2548) 

/

 14 

 ( )

 7-11 132 40.9

72 22.3

63 19.5

27 8.4

25 7.7
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 24  25 

 9

 20  1 

   2.29

. 2.00

    1.86

1.71

1.29

/ 1.29

1.29

1.14

1.14

1.14

0.86

0.71

0.57

0.57

0.57

0.57

0.57

0.43

0.29

0.14
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 21  2 

2.84

2.78

. 2.73

2.69

2.69

2.59

2.59

2.44

/ 2.41

2.41

2.21

2.16

2.08

2.08

2.01

1.97

1.46

1.76

1.77

1.55

Ho:

H1:
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 (Crosstabulation)  pearson chi-square 

 95  22 

 22 

(n=93) (n=230)
Chi-

square
df.

p-

value

100 99.6 0.406 1 0.524

. 97.8 98.7 0.311 1 0.577

/ 97.8 98.7 0.311 1 0.577

97.8 98.7 0.311 1 0.577

93.5 95.2 0.370 1 0.543

97.8 99.1 0.888 1 0.346

95.7 98.3 1.800 1 0.180

/ 95.7 98.7 2.805 1 0.094

95.7 97.8 1.106 1 0.293

95.7 99.6 6.495* 1 0.011

92.5 99.1 10.835* 1 0.001

99.0 98.3 0.192 1 0.662

95.7 98.7 8.547* 1 0.003

90.3 98.7 12.979* 1 0.000

88.2 97.4 11.288* 1 0.001
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 22 

 ( )

(n=93) (n=230)
Chi-

square
df.

p-

value

79.6 87.8 3.630 1 0.057

99.0 99.1 0.030 1 0.861

90.3 94.8 2.167* 1 0.141

/ 83.9 86.1 0.262 1 0.609

/ 82.8 92.2 6.184* 1 0.013

*  95 (p 0.05)

Chi-

square

 (p 0.05) 

/

 (p 0.05)

 Colby  (2009) 



67

Ho:

H1:

(Crosstabulation)  pearson chi-square 

95  23 

 23 

-30

(n=186)

 31 

(n=137)

Chi

square
df.

p-

value

99.0 97.8 0.643 1 0.423

99.4 100 0.739 1 0.390

99.0 98.5 0.095 1 0.757

98.9 95.6 3.566 1 0.059

. 98.7 99.3 1.045 1 0.307

/ 98.4 98.5 0.012 1 0.912

98.4 95.6 2.229 1 0.135

/ 98.4 97.1 0.635 1 0.425

99.4 97.1 2.937 1 0.087

98.4 95.6 2.229 1 0.135

99.0 97.8 0.643 1 0.423

98.4 94.9 3.215 1 0.073

57.8 30.0 0.814 1 0.367
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 23 

( )

-30

(n=186)

 31 

(n=137)

Chi

square
df.

p-

value

96.8 92.0 3.001 1 0.083

95.7 93.4 3.651 1 0.056

88.7 81.0 3.750 1 0.053

99.5 98.5 0.958 1 0.328

95.7 90.5 3.493 1 0.062

/ 93.5 84.0 7.731* 1 0.005

/ 87.1 83.2 0.729 1 0.393

*  95 (p 0.05)

Chi-square

 (p 0.05) /

 (p 0.05) 

 (p 0.05)

 (2548) 

 (p<0.05)  (34 )
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 (p>0.05)

 30 

 30 

Ho:

H1:

(Crosstabulation)  pearson chi-square 

95  24 

 24 

-

(n=43)

(n=280)

Chi

square
df.

p-

value

100 99.6 0.479 1 0.489

. 100 98.2 0.780 1 0.377

/ 100 98.2 0.637 1 0.425

97.7 99.0 0.637 1 0.425

95.3 99.0 0.154 1 0.695

95.3 97.5 0.637 1 0.425
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 24 

 ( )

-

(n=43)

(n=280)

Chi

square
df.

p-

value

/ 95.3 98.2 3.134 1 0.077

95.3 61.8 3.134 1 0.077

95.3 99.0 2.937 1 0.087

93.0 98.2 4.158* 1 0.041

97.7 98.6 0.197 1 0.657

90.7 97.9 6.369* 1 0.012

97.7 94.3 0.858 1 0.354

93.0 96.8 1.475 1 0.225

90.7 95.4 0.858 1 0.354

81.4 86.1 0.656 1 0.418

97.7 99.3 1.052 1 0.305

89.6 93.2 0.279 1 0.597

/ 88.4 89.6 0.064 1 0.800

/ 86.0 85.4 0.014 1 0.905

 *  95 (p 0.05)

Chi-square
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 (p 0.05) 

 (p 0.05) 

(p 0.05)

 (2548)

 (p<0.05) 

 Gracia  (2007) 

(2546)

Ho:

H1:
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 (Crosstabulation)  pearson chi-square 

 95  25 

 25 

<5,000-

19,999

(n=199)

20,000-

>30,000

(n=124)

Chi

square
df.

p-value

100 99.2 1.610 1 0.205

99.5 97.6 2.295 1 0.130

. 99.0 97.6 1.003 1 0.317

99.0 97.6 1.003 1 0.317

99.0 94.4 6.072* 1 0.014

/ 98.5 98.4 0.006 1 0.941

98.5 98.4 0.006 1 0.941

98.0 96.8 0.467 1 0.494

/ 97.5 98.4 0.292 1 0.589

96.5 98.4 0.006 1 0.941

98.5 98.4 0.006 1 0.941

97.0 96.8 0.011 1 0.915

95.0 94.4 0.059 1 0.808

96.0 96.8 0.135 1 0.714

94.5 95.2 0.073 1 0.787

88.0 81.5 2.586 1 0.108
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 25  

( )

<5,000-

19,999

(n=199)

20,000-

>30,000

(n=124)

Chi

square
df.

p-

value

99.5 98.4 1.024 1 0.312

96.5 88.7 7.593* 1 0.006

/ 93.0 83.9 6.708* 1 0.010

/ 86.4 83.9 0.403 1 0.526

 *  95 (p 0.05)

Chi-square

 (p 0.05) 

/

(p 0.05)

 (p 0.05)
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 (p 0.05) 

/  (p 0.05)
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