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Based on both of the integrated research methodologies as to quantitative and qualitative methods, this research 

were 1) knowledge level of the junk food consumption behaviors 2) to compare the junk food consumption behaviors of  2 

bachelor degree university students different personal factors and 3) to study  the food consumption  factor were awareness of the

food consumption behaviors , the social support of the food consumption behaviors , ability food consumption ,awareness 

information and belief in the food consumption influencing in the junk food consumption behaviors This research made a study of

a sample of 391 bachelor degree university students by Stratified  Random Sampling. The data-gathering instruments used in the 

research were a questionnaire and focus group with personal factors , the support factors  and junk food consumption behavior’s

students. The data were analyzed by frequency, percentage, mean, standard deviation, t-test, one-way ANOVA, multiple 

comparison by scheffe’s method , stepwise multiple regression analysis and  content analysis. 

      The research findings were as follows: 

1) The junk food consumption behavior levels   of students was at a moderate level ( X  = 2.66) in over all but 

considering in each item found that go to the mini mart eg. 7-11, family mart in everyday at a high level ( X  = 3.65) associated 

need to quickly ,to select semi-cooked foods (joke mama) at a high level ( X  = 3.44)  the chosen items which had the lowest 

scores was coffee instead of breakfast. ( X  = 1.82) 

2) The learning the junk food consumption behaviors with different personal factors were found that  expressed no 

differences in age ,class year , faculty , university , occupations and region with statistical significance at the level of .05

Considering with sex and currents address held differences with statistical significance at the level of .05  

 3) The support factors influencing in the junk food consumption behavior levels   of bachelor degree university 

students were found that awareness information (X
4
) was selected by  ranking  no.1 and belief in the food consumption (X

5
) was 

selected by  ranking no.2 can be predicted to operation effectively in the junk food consumption behavior at 38.7% and 41.5% 

respectively with statistical significance at the level of .05 awareness information and belief in the food consumption can be 

predict predicted to operation effectively in the junk food consumption behavior at 41.5% as follows: 

 The predicting equation in raw scores:  

ˆ
 =  .269 + .501(X

4
 ) + .279(X

5
 )

 The predicting equation in standard scores: 

ˆ
 =  .474 Z

(x4)
  + .223 Z

(x3)

Department  of Education Foundations              Graduate School, Silpakorn University             Academic Year 2009 

Student’s signature 
……………………….……….………................……

Thesis Advisors’ signature 1. 
……….……….…….….…….……….

2.
……….……….…….….…….……….

3.
……….……….…….….…….……….




