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ABSTRACT

“Voluntourism”, the international development charity pointed out that
voluntourism is a growing market in which increasing numbers of school leavers are paying
commercial companies for the privilege of working for nothing in some of the world's poorest
communities. In return, they get a good line for the resume, a clutch of traveler’s tales and a warm
feeling created by the sense of doing something worthwhile while getting a key “life experience”.
Volunteer Tourism: A global analysis in 2008 reported that the voluntourism has grown into a
multibillion dollar industry. The survey revealed that approximately 1.6 million people per year
embark on volunteer holidays Moreover, there has been a steady increase in older age groups, and
the retrenchments and early retirement have also left some middle-aged people with a lot of time
on their hands and valuable skill-sets that they still want to put to good use. Moreover, Africa,
Asia and Latin America are the most popular destinations. It will be seen from this that the market
of voluntourism is growing.

In virtue of the tourists’ distinguishing characteristics and motivation are totally
different from mass tourist and volunteer tourist. This research adopted the scope for research in
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Taiwan and tried to create a model and the concepts of “activity involvement”, “experiential
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marketing”, “experiential value”, and “place attachment” will be the study variables, and then
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explore the effects on volunteer tourists’ “revisit intention”.

The data were processed with the statistical package SPSS 12.0 and AMOS 5.0.
The data analysis was conducted in two stages. First, descriptive statistics was conducted to
describe the main features of a collection of data quantitatively. Second, in order to determine the

direction and significance of the relationships of each concept, and the hypotheses must be tested

simultaneously. With this aim, structural equation modeling (SEM) technique was carried out this
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considers jointly all the hypotheses put forward. From this research, it was found that all of these
hypotheses were accepted by the model testing. Findings showed that activity involvement had a
positive effect on the experiential value, experiential marketing and place attachment. Moreover,
the experiential marketing had a positive effect on the experiential value and place attachment.
Furthermore, the experiential marketing and place attachment had a positive effect on revisit

intention.

Keywords: voluntourism, activity involvement, experiential marketing, experiential value, and

place attachment and revisit intention
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