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PITCHSINEE PHIRIYATHANASIN : BEHAVIOR AND MARKETING MIX FACTORS
AFFECTING CONSUMER TO BUY NGV IN SARABURI PROVINCE. INDEPENDENT STUDY
ADVISOR : ASST. PROF. NOPPANON HOMSUD. 72 pp.

The study of the behavior and marketing mix factors affecting consumer to buy
NGV in Saraburi Province. The group used in this research consists out of 400 people from
the Saraburi Province, married male in the age of 31 to 40 with a Bachelor degree and
employed with a salary from 20,001 to 30,000 baht per month. Statistical methods like
frequency distribution, percentage, mean, standard deviation have been used to analyze that
information.

Behavior consumer that most of the private car drivers. The average car driver
using their cars to drive up to 150 km per day and spending 8,000 bath on fuel per month.
The ones which changed to natural gas more than 1-1.5years ago spent 4000 bath on
changing the system from fuel to natural gas and just 1,001 to 2,000 bath on refilling there
cars, which is less than 75% compare to patrol.

This is the main marketing mix factors which influences the people to choose the
NGV by the simple group are collective at the much level. In terms of price, it is the much
level. Next to in terms of process, it is the much level. In terms of product, it is the much level.
In terms of promotion, it is the much level. In terms of place, it is the much level. In terms of

people, it is the much level and in terms physical evidence, it is moderate level.
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