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Abstract

The objectives of this researcher were to study 1) readers’ satisfaction with
“Lokthip” magazine; 2) readers’ utilization of “Lokthip” magazine; 3) the relationships
between demographic factors and satisfaction with “Lokthip” magazine of subscribers in
Bangkok; 4) the relationships between demographic factors and utilization of the content in
“Lokthip” magazine of subscribers in Bangkok; and 5) suggestions of “Lokthip”” magazine
subscribers in Bangkok.

This was a quantitative research. The sample population consisted of 286
subscribers of “Lokthip” magazine in Bangkok, chosen through systematic sampling.
Data were collected using a questionnaire and statistically analyzed using percentage,
mean, standard deviation, and chi square.

The results showed that 1) the surveyed readers were satisfied to a high
level with the format and content of the magazine. They liked that the cover photos
conveyed credibility and faith. They were highly satisfied with the content because it
was useful and informative. 2) Readers reported that they utilized the format of the
magazine to a high level because it was compact size and easy to carry. As for the
content, they utilized the Dharma lessons contained in the content the most. 3) The
demographic factors of sex and income were related to Bangkok subscribers’ level of
satisfaction with “Lokthip” magazine to a statistically significant degree (p<0.05).
4) The factors of sex, age, occupation and income were related to Bangkok
subscribers’ utilization of “Lokthip” magazine to a statistically significant degree
(p<0.05). 5) Readers suggested that the magazine should promote sales by giving free
gifts or special deals to readers more often, as well as offering discounted prices to
subscribers and adding more beneficial columns.
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