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NAT CHANTASINGH : CREATIVE DESIGN OF PRINTING ADVERTISEMENTS
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SRIKANLAYANABUTH, 292 pp. ISBN 974-53-2031-5.

The research has the objectives as : 1) To research the objectives format of the advertising in social changes;
2) To research the format of the appeal usage; 3) To research the visual execution technique format; 4} To research the
advertising layout format; for the creative design of printing advertisements for public services of each different social issues.
The research is based on Qualitative Research. The reaserch method is to study the conceiving procedure, theory, and many
researches that related to this research. Furthermore the sample advertisements for public services are randomly selected from
3 sources in the period of 3 years (between year 2000 to 2002). The selected advertisements for public services are TACT
Award, the international advertisement from Lurzer's Int'l ARCHIVE, and the international advertisement from The One Show
which altogether are 208 items. The selected advertisements for public services as mentioned are analysed the Content Analysis
of the method and theory by the 5 professionals in advertising industry. Then summarize to find the frequency of the appreciation

and present in percentage scale by the score ordering.

The result of the research has shown below;

1. The creative design of printing advertisements for public services in issues of social life, education, recreation,
religion, and culture have used the format type of advertisement in social changes in 5 format and the action changes are used
the most, 7 format of appeal and the sympathy appeal are used the most, 15 format of visual execution technique and the
roundabout ways of telling a story are used the most, 6 format of advertising layout and the picture window layout are used the
most.

2. The creative design of printing advertisements for public services in issues of éhviipnment, natural energy and
source, science and technology have used the format type of advertisement in social changes in 5 format and the behavior
changes are used the most, 9 format of appeal and the guilt appeal are used the most, 12 format of visual execution technique
and the roundabout ways of telling a story are used the most, 8 format of advertising layout and the picture window layout are
used the most.

3. The creative design of printing advertisements for public services in issues of health, food and nutrition, and
consumer protection have used the format type of advertisement in social changes in 4 format and the behavior changes are
used the most, 8 format of appeal and the health appeal are used the most, 13 format of visual execution technique and the
object are used the most, 6 format of advertising layout and the picture window layout are used the most.

4. The creative design of printing advertisements for public services in issues of politic and international relationship
have used the format type of advertisement in social changes in 2 format and the action changes are used the most, 3 format of
appeal and the sympathy appeal are used the most, 5 format of visual execution technique and the roundabout ways of telling
a story are used the most, 5 format of advertising layout and the picture window layout are used the most.

5. The creative design of printing advertisements for public services in issues of economic have used the format type of
advertisement in social changes in 2 format and the action changes are used the most, 3 fomat of appea! and the sympathy
appeal are used the most, 3 format of visual execution technique and the unexpected combinations are used the most, 3 format

of advertising layout and the picture window layout are used the most.
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