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This research purposes were to compare the quantity and the quality of data obtained from online focus
groups with different discussion types and identity characteristics and to study the interaction between discussion
types and identity characteristics of online focus groups on the quantity and the quality of data obtained from online
focus groups. The participants of this research consisted of were 96 online focus group members who had registered
for studying on www.chulaonline.com from January to September 2004. The research instruments were the online
focus group manual titled "The Opinion of People on Teaching Gender Studies in Schools" and the recording form of
data quantity and quality. The research data were collected by MSN Messenger' s chat room for the period of 90-120
minutes. The webboards on www.eduresearchthai.com were also used to collect the research data for the period of 3
weeks. The research data were collected by employing descriptive statistics and Two-way ANOVA

The research findings were as foliows: \ .

1. The effects of differences in focus group types on the quantity and the quality of data were as follows :

1.1 Mean of missing on giving opinion of using webborad group was higher than using chat room group
at .01 level of statistical significant.

Data Quantity

1.2 Mean of times of giving all appeared opinion of using chat room group was higher than using
webboard group at .01 level of statistical significant. ¥

1.3 Mean of number of all words on giving opinion of using webboard group was higher than using chat
room group at .05 level of statistical significant.

Data Quality

1.4 Mean of time of giving opinion with direct point answer, indirect point answer and times of trading
opinion scores of using chat room group was higher than using webboard group at .01 level of statistical significant.

1.5 Mean of number of words of giving opinion with direct point answers of using webboard group was
higher than using chat room group at .05 level of statistical significant.

1.6 Mean of number of words score in giving opinion with indirect point answers both using chat room
group and using webboard group were indifferent at .05 level of statistical significant.

2. Different discussion types and identity characteristics did not make the quantity and the quality of data
different at .05 level of statistical significant.

3. There was no interaction between focus groups with different discussion types and identity

characteristics on the quantity and the quality of data obtained from focus groups at .05 level of statistical significant.
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