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This study was to examine the charcoal situation. Initiate of a study started from
the distribution then investigated to the producers and consumers. In the seller system, we
found that there were retailer, middle man, wholesalers and street vendors. Then a
technique is called Snow Ball asked about the source of purchase sources note that the
charcoal production. The production system both small and large producers, the charcoal
production processing and capacity are revealed. This system is controlled by consumers.
Households, shops and restaurants are interviewed, such as Isan food shops, chicken
grilled, Korea grilled. Reasons to use charcoal, used with grilied foods but for soup and
boil food can be also use charcoal. The important reason of charcoal consumption
because of charcoal is low price when compare with LPG. In rural households, the
charcoal consumption is still common. Some villagers bye wood but most of villagers got
wood from their paddy, upland area and some from communities forest and river forest.
For the small wood, they consume as firewood, for the big size of wood they burnt them.
At present time, we found that they are hired charcoal burning. This trend is likely to be
increases.

The limitation and opportunity and direction of the charcoal using in term of long
term in charcoal system are linked with charcoal producers and consumers. The
producers, if they grow trees or find raw material in the cheap price, are likely to survive
in this business. For the sellers, if charcoal can be purchased directly from producers,
adaptation, with the new packed charcoal into bags, organized to attract customers, that
can be continue in this system. Reasons of consumers are depended on the type of food,
quality of charcoal, and the acquisition of wood and charcoal are important.





