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The main interest of this study was the understanding in the general features of health spa
establishments and the consumers’ behavior of Thai people in using health spa services
particularly in Chiang Mai Province.

The study found there were 25 health spa establishments which had received certification
from the ministry of public health for workplace standards and most of which were located in The
Muaeng District of Chiang Mai Province. These health spa establishments on the average had
7-15 beds for services, 10-20 working staff (for all kinds of duty) and served 50-200 Thai and
foreign customers per month. Their Thai customers however, accounted for only 20% of the total.
Most of the health spa establishments were considered day spa type offering aroma therapy
massage as the principal service, and offering membership sales.

From the study of 300 samples of Thai customers of health spa services, the majority of
them can be described as female, 21-30 years old, bachelor’s degree graduate, private business
employee, with 10,000 — 20,000 baht monthly income single or married about the same

proportion, and residing in Chiang Mai Province.

Most customers used day spa services, did not apply for membership, visited the health
spas 1-4 times per month, spent over 1,500 baht per visit, generally used the spa services on
Saturday or Sunday, during 14.01 — 20.00 p.m. , for the purpose of relaxation / reducing stress,
traveled to the health spa by their private cars, and learned about the health spa services from such
media as brochures and magazines.

The examination on the relationships between consumers’ behavior and the factors of
gender, age, occupation, and income provided the findings that choice of spa types varied with
occupation, monthly frequency of health spa visit varied with occupation and income ; spending
for spa services per visit differed among age, occupation and income categories ; the day visiting
the spa differed among occupation categories ; the time using the spa service varied with gender
and occﬁpation ; among gender, age, and occupation groups.

In the consumers’ opinion, most health spa services users when making choice would
place primary consideration on the product / service factor, followed by the factors of price, place,

personnel, and physical condition of the establishments, respectively.





