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Abstract
181408
This research aimed to study the tourism population characteristics, international tourists’
access to media containing Samui Island tourism information, the tourists’ images of the
island. The assumption was that tourists with difference in population characteristics had
different images of the island. A set of questionnaires in English was used with 409
international tourists who were leaving the island by ferry and who were waiting to leave

the country at Bangkok International Airport.

Among the research population, there were more males than females. The largest group
aged between 21 and 30. More than half were not a university graduate. Most were self-
employed, owning a business or dealing in trade. Some were employed in a company or a
business firm. Most of the tourists earned more than 2,090,000 baht per annum. The
majority were from Europe, Germany and the UK in particular. These international
tourists received most of their information on Samui Island from the internet, then from
travel agents or tour companies, and lastly from their own direct experience. On the
average they were very positive about the island. They enjoyed the emotions and feelings
they had of the island. They admired its social and natural aspects. They were
comfortable with its general conditions and situations, which included safety. Perhaps

what impressed them the least was the quality of the island’s tourist attractions. Their

opinions on shopping and communication in English were, however, just medium.

While it could be concluded that population characteristics such as age, profession,
income, and family size significantly effected their images of the island, not all the

characteristics did.





