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This study aimed to study marketing producing potential as well as problems and
treats of Palm Oil in Thailand by studying farmers in Surat Thani Province

The research methodology is data analysis both descriptive and quantitative
methods to study correlations of factors impacting production and marketing of Palm Oil.

The study found that Palm Oil marketing Structure included Palm farmers, local
merchants, cooperation, and Palm Oil manufactures. The key role was manufactures. Most
of sampling farmers who were group members would sold palm product to co-op by
clusters, while minor farmers would sold to local merchants by varies and received lower
price. The transportation of Palm Oil for sale was hiring trucks.

Palm fruit related to raw palm oil at Bangkok market. Palm-Oil-Marketing-Price
Information process was high efficiency. Because Palm Oil Market Structure was not
complicated, major Palm Oil Marketing Role were buy-and-sell, transporting, classifying
and standardize, and marketing information. The research found that tree personal income
affected the change of Palm Oil usage needs, following by pure Soybean oil whole sale

price.





