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In Thai 
Research Publication 

1. Swine Production and Trade Analysis. Thailand Business Review, No. 5, Vol. 4 (April 
1984), pp.50-53. 

2. Effects of Jute Export 
 

Thailand Business Review,  No. 5, Vol. 10 (October 
1984),  pp. 31-36. 

3. Interest of Thai People in Game Watching.   - 
4. Analysis of Export Supply and Import Demand 

for Thai Canned Pineapple 
Journal of Chaokuntaharn of Agricultural Technology,  
No. 5, Vol. 1,  January-� April�1987, pp.�28 – 41 
 

5. The Demand and the Expenditure for Fruit 
Juice in Thailand: Individual and Household  
Study by Using Doubling Logarithmic Model 

Journal of King Mongkut’s Institute  of  Technology 
Ladkrabang,  Vol. 6, No. 2, September 1998, pp. 28-
41.  

6.�Problems and Needs of the Rural Poor - 
7. Marketing of Fruit Juices in Bangkok 
 

� Chulalongkorn Business Review, No. 8, Vol. 29 
(June 1985), pp.68-85. 
 
�Thai Industrial Journal,  No. 28, Vol. 16 (June 
1985), pp. 3-16. 

8. Impact of the Oil Business on the Thai 
Economy 

 

�  Thailand Business Review,  No.7,  Vol.  7 (July, 
1985), pp.67-69. 
 
� Thai Industrial Journal, No.11, Vol. 3 (March 

1988), pp.18-24. 

�



�

�

���

9. A Causal Analysis Model of Factors that Make 
Smokers Can or Cannot Quit Smoking in 
Bangkok 

PWPA Journal – Thailand, Vol. 2, No. 2 January 
2000, pp. 27-31. 

10. An Analysis of Business Leaders in Thailand The Business Review: Cambridge, Vol.  8, No 1, 
Summer 2007, pp. 114-120.  

11.Employment and Retention Relationships Base 
on Job Satisfaction and Voluntary 
Termination of Industrial Employees,  

RANGSIT Business Review, Vol. 3, No. 6, January-
June 2001, pp. 78-84.�

 

In English 
 

Research Publication 
 

1. The Demand and the Expenditure for Fruit 
Juice in Thailand: Individual and Household 
Study by Using Doubling Logarithmic Model”.  

 

Journal of King Mongkut’s Institute  of   Technology 

Ladkrabang,  Vol. 6, No. 2 September 1998, aa��C,N
-�� 

2. Analysis of Maize Marketing 
 

- 

3. Analysis of Rambutan Production and Trade  - 
 
4. A Path Analysis Model of Job Satisfaction, 

Well-Being and Job Withdrawal Using a 
Population of Thai Industrial Managers 

� Journal  of  King Mongkut’s Institute  of  
Technology Ladkrabang,  No.1, Vol. 5  March, 
1997, pp. 64-70. 
 

5 The Development of International Trade 
Through Exports and a Comparison of Trade 
Export Performance in Developing Countries to 
Thailand 

PWPA Journal-Thailand, Vol. III, No.1,  January-
June 2001, pp.27-38. 

 

6 Performance Management within the   
Framework of Industry Related to International 
and Corporate Perspectives 

The Journal of Purapha University,  Volume 5, 
Number 1, January – June 2000, pp. 18-28. 

7 The Changing Nature of Marketing in Japan � PWPA Journal-Thailand, Vol. 4 No.1.  January-
June 2002, pp. 27-43. 

8 An Analysis of Human Resource Management 
in Japan 

 
 
 

� Journal of Humanity Sciences, Vol. �, No���, 

January�June ����, pp��	�	
�� 

� ���������	�
��������������������. ��������	��


�����-
��������������-��� 
9 Consumer Behavior in All Aspects, Habits, 

Trends and Conditions of Commerce to 
Consumers  

�������������������������������������	�������3��
July-September ����������			-	�4��

10 Techniques of Human Resource Management 
in Japan 

Ramkhamhaeng University Journal, Vol. 19, No��2, 
April�June 2002, pp��111-121 

11. An Analysis of Alcoholic Beverage Marketing 
History in Thailand 

Ramkhamhaeng University Journal, �Vol. �24, No.�3, 
July-September 2007,  pp.�234-248. 

12. A Comparison  of the Retail  Sale of 
Alcoholic Beverages in the United Kingdom 
(Britain) and Thailand 

Ramkhamhaeng University Journal, Vol. 21, No. 1, 
January-June 2004, pp��60-74. 
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13 .Techniques of Human Resource Management 
In Japanese Companies 

Ramkhamhaeng University Journal, Vol. 	�, No���, 
April-June ����, pp�			-	�	�

14. An Analysis of Business Leaders in Thailand The Business Review: Cambridge, Vol.  8, No 1, 
Summer 2007, pp. 114-120. 

15 Path Analysis Model of Leadership: Job 
Satisfaction, Well-Being, and Job 
Withdrawal Using Population of Thai 
Industrial Managers 

Journal of King Mongkut’s Institute of Technology 
Ladkrabang.  No.1, Vol. 5  March, 1997, pp.64- 

 
International Business Conference 

 
1. Analysis of Alcoholic Beverage Marketing   

History in  Thailand 
2. The Changing Nature of Marketing in Japan 

International Conference on Business. The 6th 
Hawaii International Business Conference,   May 24-
28,  2006. Honolulu, Hawaii, U.S.A. 

3. An Analysis of Business Leaders in Thailand”  
The Business Review: Cambridge, Vol.  8, No 
1, Summer 2007, pp. 114-120 

International Business Conference. “The Global 
Business & Finance Research Conference.”   July 
11-14 2007. London, England 

4. A Study of the Beer Market Leader, Challenger 
and Niche Strategies 

The 2008 International Joint conference on e-
Commerce,  e-Administration, e-Society, and e-
Education (e-CASE 2008). March 27-29, 2008, 
Bangkok, Thailand. Organized by International 
Business Academics Consortium (IBAC) 
Knowledge Association of Taiwan (KAT) Faculty of 
Commerce and Accountancy Chulalongkorn 
University, Thailand. 

5.Whisky Marketing Strategy Analysis  
among Market Leader, Challenger and 
Niches 

International Conference on Business and 
Information, Heidelberg, Germany September 24-
26, 2008. 

6. Case Study Analysis of Wine Marketing 
Strategies 

International Business Research Conference, 
December 2-4, 2009, Sydney, Australia. 

7. Comparison of the Marketing Environment 
before and after Thailand’s Economic Crisis: 
Case Study of Alcoholic Beverages 

International Business Research Conference, 
December 2-4, 2009, Sydney, Australia. 
 

. 8. Case Study of the C.V.S  Syndicate  Company: 

Marketing Strategy before Liquor Liberalization 
9. 9. Case Study of TIS Worldwide Marketing (1997) 

Company: Marketing Strategy before Liquor 
Liberalization 

 

International Conference on Business and Economic 
Sciences, January  25-27, 2011, Dubai, United Arab 
Emirates 
 

 
International  Business Journal 

 
1. An Analysis of Business Leaders in Thailand The Business Review: Cambridge, Vol.  8, No 1, 

Summer 2007, pp. 114-120. 
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