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ABSTRACT

Health healing and health promotion tourism business seem like products to
offer to customers especially foreign customers. Many foreigners used medical
services such as health check up and health treatments with modern equipments, eyes,
dental, operation, beauty and wellness including spa service. Thailand has a policy to
push and to promote to be Medical Hub of Asiaand Capital Spa of Asia as vision of
Thailand as World Class Health Care and Spa Destination. Objectives of the study are
to analyze marketing situation, potential of demand and supply, service used behavior,
causal relationship among variables, the development strategies, including problems,
obstacles and suggestions. Population of health healing tourism business were 400
foreign tourists entering to use health healing services in private hospitals. While
health promotion tourism were foreign tourists who wused spa service in
Prachuabkirikhans, Phuket, Panga and Krabi provinces by using samples in each
province, 100 persons per province. The study was a mixed method of quantitative and
qualitative research. The results of the study are the following. Market situation after
economic crisis in 1997 caused the Thai baht value weaken and medical expense of
private hospitals became cheaper. Therefore, foreign customers flew to Thailand for
health healing. High purchasing power customers came from Japan, Europe, Middle
East flew to Thailand for health healing in private hospitals more and more. While
Thailand had started spa business in hotels since 1997. Spa in Thailand has boomed
since 2001 to the present. Potential of demand and supply, on demand side requires
international standard service, worthy, safety service, security and safety stay, super
service, medical expertise care, response of customers’ need, understood and
sympathy. While on supply side requires potential of health service, ability to service
and standard service, tourist places, one stop service, facilities etc. Service used
behavior, most of them used the health healing service in treatment of cardiac disease.
They took responsibility of expenses. They were of opinions that hospital attributes
were modern of medical technologies. Primary reasons in selecting hospitals, they had
reasons with medical expertise. On the other hand, spa was vital and preferred to visit
places where spa were provided. They went to visit spa in the period of their
vacations/holidays. Most of spa categories that were used would be resort spa. They
favored a natural atmosphere. They used products belonging to spa service centers.
They liked body massage. They selected to use spa services in accordance with the
quality and standard. Most objective in selection of spa service was to relax the pain
symptom of muscles. They were satisfied to the use of spa services and overall
circumstances in a major degree. Relationship among public management, hospital
service quality, and attractiveness that effects to foreigners’ health healing perceived
potency, from testing of hypotheses which path analysis was conducted, it was found
that the recognition of treatment potential of private hospital health rehabilitation
where foreigners came to use the services, it was influenced directly from service
quality the most. The secondary influential variable was attractiveness and public
management was the third. Development strategies, health tourism strategies consist
of demand strategies, supply strategies, research framework strategies, service and
customers’ satisfaction including strong and weak point strategies. Obstacles, they are
lack of public relations and cooperation, no advance planning and no proactive
strategies, communication inability, scattered and improper linkage development,
including human resource etc. Suggestions, health development of Thailand would
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lead to the success and benefits of nation in a win-win situation. An integral
promotional central agency should be established. Health personnel should be
developed to meet the standard. A health tourism should be driven to be a continuous
policy at a national level. Marketing research should be conducted. Centers for
learning of foreign languages should be set up for health performance.



