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ABSTRACT

The purpose of this independent study was to study Marketing Mix Factors Affecting
Consumers Buying Decision of Genuine Fish Sauce in Samut Sakhon Province. The data was
collected through questionnaires from 200 peoples by convenience sampling. The respondent
must consumed the genuine fish sauce only. The data were analyzed using descriptive statistics
including frequency, percentage and mean.

The result showed that the most respondents were female, aged between 25-34 years old,
studied senior high school, working of company officer and less than 10,000 baht salary. Most
respondents bought Tipparos Brand, normal size 750 CC. and 1-3 bottles per time. The average
cost of purchasing genuine fish sauce was between 15-30 baht per time and consumed 1 time a
month. The reason for purchasing was cooking; they make decision on their own to buy product
from discount store such as Tesco Lotus, Carrefour, Big C. The most founding problem from

using genuine fish sauce was color changing.



The marketing mix factors which were influent to make decision buying genuine fish
sauce in high level totally.

The product factors were influent to make decision buying genuine fish sauce in high
level; the most influential sub factor was the safety for consuming.

The price factors were influent to make decision buying genuine fish sauce in high level;
the most influential sub factor was the price was fixing the quality.

The place factors were influent to make decision buying genuine fish sauce in high level;
the most influential sub factor was the convenient area, easy to find location.

The promotion factors were influent to make decision buying genuine fish sauce in high

level; the most influential sub factor was the advertising by Television media.



