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The economy of the Kingdom of Thailand (Thailand) shows a rather
high level of exports. In recent years, the Thai economy has rapidly grown,
especially in respect to the export of food products. Recent research
investigations—whether reported in theses and academic works by specialists,
or by means of observations of current conditions—Thailand has become one
of the world leaders in the export of food products.

In this inquiry, the researcher used and applied seminal works authored
by J. B. Barney, S. T. Cavusgil, S.F. Slater, W. C. Kim, Philip Kotler, R.
Mauborgne et alios in the course of carrying out this investigation. The

researcher has additionally summarized the results of additional study and has
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utilized the works of other researchers in the area of resource-based theory. In
the view of the researcher, resource-based theory can be valuable to Thai food
export companies who need to identify what resources are available to them
and how to make optimal use of their production capabilities. The researcher
has accordingly found that some companies have valuable resources but
cannot deploy them in view of limited capabilities.

The instrument of research was a survey of 350 organizations
concerned with the food export industry. Data collected were statistically
verified that they were applicable to the study.

The subsequent data collected were ascertained as being suitable of
application to the investigation as envisaged by the researcher. Upon
verification, the researcher analyzed the data collected and subsequently used
them in corroborating or disconfirming the hypotheses postulated for this
inquiry.

In executing this task, various apposite factors and variables were
isolated and subjected to quantitative analysis. In this connection, the
researcher utilized the statistical techniques of confirmatory factor analysis
(CFA) and structural equation modeling (SEM).

The researcher was thus able to establish that the factors that would
influence competitive advantage in exporting food stuffs by the food export
industry included organizational effectiveness, the marketing mix factor, the

resource readiness factor, and the business network connection factor.
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On the basis of integrating the results of statistical analysis and
benefitting from background research on resource-based theory and export
competitiveness, the researcher was able to infer a number of valuable
conclusions.

Finally, the researcher offered recommendations for how the research
findings of this dissertation could be used as the basis for future research in

this field and cognate areas of investigation.
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