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ABSTRACT

This independent study was aimed to study the services marketing mix factors influencing
consumer selection of motorcycle maintenance and parts shops in Mueang Samut Sakhon District.
The datawas collected by questionnaires of 400 samples of registered motorcycle users, motorcycle
owners, or the motorcycle users who used services at eight of large motorcycle maintenance
shops. The data was analyzed by using descriptive statistics i.e. frequency, percentage, mean and
standard deviation.

The findings revealed that the majority of respondents were male, aged between 21-30
years old. Most of them were employees who earned between 5,001-10,000 baht per month.
Motorcycles of 101-150 CC. and Honda brand were used the most. Moreover, the motorcycles
had been used for 1-2 years.

The respondents mostly used services from maintenance and spare parts shops when
some spare parts were damaged. Changing lubricant was the service that they used most, followed
by changing spare parts. The frequency of using the services was twice a year and spent less than
500 baht per time. They were recommended of the services mainly by friends and colleagues. The
variety of spare parts was a major reason to use the services. In case of changing spare parts, the

respondents normally chose the maintenance shops that they used regularly. In case of parts



replacement demand, the maintenance and parts shops would supply it. Furthermore, most
respondents used the genuine spare parts.

The study found that service marketing mix factors influencing users’ selection of
motorcycle maintenance and spare parts shops be were summarized as follows:

The product factors were important at an average high level. The product sub-factor that
was the highest in its importance was the durability of spare parts and motorcycles after getting
maintenance services.

The price factors were important at an average medium level. The price sub-factor that
was the highest in its importance was the reasonable service charge of maintenance and
repairation.

The place factors were important at an average medium level. The place sub-factor that
was the highest in its importance was the convenience to commute to the service shops.

The people factors were important at an average high level. The people sub-factor that
was the highest in its importance was the technicians’ skill and knowledge.

The promotion factors were important at an average medium level. The promotion sub-
factor that was the highest in its importance was the right and reliable suggestions.

The physical evidence factors were important at an average medium level. The physical
evidence sub-factor that was the highest in its importance was the modern and high-technology of
equipments.

The process factors were important at an average high level. The process sub-factor that

was the highest in its importance was pre-informing of repair service charge.



