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Questionnaire

Research topic: Student Values and Motivation to Study MBA

The information collected will be confidential in term of those who responded and of
interest to MBA student. The questionnaires have been constructed only at Ramkhamhaeng

University.

Section A: Yourself

1. Please indicate your gender?

( ) Male () Female

2. Please indicate your age?

( )20-29 (-30-39 ( )40-49 ( )>50

3. Please indicate the type of University?
() Public University () Private University

Please specify:

4. Please indicate your mode of study?

() Full-time student () Part-time student

5. Please indicate your program of study?

() International program () Thai program
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6. Please indicate your company industry?
() Manufacturing
() Administration

() Services, please specify:

() Others, please specify:

Section B: Motivation
B1 Consider the range of statements below concerning The Motivation to
pursue MBA. Please state your agreement or disagreement with statements on

the scale provided (Tick one option in each case)

Statement Strongly | Disagree Neither Agree | Strongly
Disagree Agree nor Agree
Disagree

1. I was asked by my employer to get MBA.

2. To get promotion in my organization one

needs MBA.

3. I lost my job and need MBA to get

employment.

4. My parents are keen for me to get MBA.

5.1 find my career very demanding.

6. 1 did not expect that I have to do so much

work.

7. 1 do as little as possible and study just

before my exams.

8. I find the course boring as all we do is sit

and listen.

9. The teaching overall is very good.

10. I am learning more from students rather

than my professors.

11. MBA is living up to my expectation.
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B2 Consider the range of statements below. How happy are you with?

(Tick one option in each case)

Statement

Not very

happy

Not happy

So-So

Happy

Very

happy

1. Standard of Teaching

2. Standard of help from Staff

3. Standard of help from Administration Staft

4. Facilities at your University

5. Help and advice on career development

6. Amount of work involved

B3 Consider the range of statements below. Which of these subjects do your

find useful? (Tick one option in each case)

Subject Not Useful | Not Useful | So-So Useful Very
at All Useful
Finance
Accounting
Marketing

General Management

Organization Behavior

Operational Management

Economics

Logistics

Strategic Management

Human Management
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B4 Consider the range of statements below. (Tick one option in each case)

Statement

Definitely

Not at all

No

So - So

Yes

Yes

Very Much

1. Will you look for a better job after finishing
MBA?

2. Do you think you will gain promotion now

that you are doing MBA?

BS At this stage in my study I expect I will:

( ) Fail MBA

() Pass Reasonable

Section C: Values

() Just Pass

() Pass with distinction

C1 Consider the range of statements below concerning MBA Student Values.

Please state from “Not like me at all” to “Very much like me”. (Tick one

option in each case)

Statement

Not like

me at all

Not like

me

So-So

Like

Very much

like me

—

. I like to do things in my own original way.

2. I think it is important to do lots of different

things in life.

3. I always look for new things to try.

4. 1 seek every chance I can to have fun.

5. It is important to me to do things that give

my pleasure.

6. I like to impress other people.

7. It is important to me to be in charge and tell

others what to do.

8. I want people to do what I say.
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Statement

Not like

me at all

Not like

me

So-So

Like

me

Very much

like me

9. It is important for me to live in secure

surroundings.

10. I avoid anything that might endanger my

safety.

11. I believe that people should do what they’re
told.

12. I think people should follow rules at all

times even when no-one is watching.

13. I think it is best to do things in traditional

ways.

14. It is important to me to keep up the customs

[ have learned.

15. It’s very important to help the people

around me.

16. I want to care for others well-being.

17. 1 think it is important that every person in

the world be treated equally.

18. I believe everyone should have equal

opportunities in life.
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C2 Please state your statements from “Never or only rarely true of me” to

“Almost or almost always true of me” on the scale provided (Tick one option

in each case)

Statement

Never or
only rarely

true of me

Rarely

true of me

So-So

True

of me

Almost or
almost
always

true of me

1. I would see myself basically as an
ambitious person and want to get to the

top, whatever I do.

2. I try to work consistently throughout the
term and reviews regularly when the

exams are close.

3. I find that at times studying gives me a

feeling of deep personal satisfaction.

4.1 find that I have to do enough work on a
topic so that I can form my own point of

view before [’m satisfied.

5. Whether I like it or not, I can see that
further education is for me a good way to

get a well paid or secure job.

6. [ think browsing around is a waste of time,
so I only study seriously what’s given out

in class or in the course outlines.
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D1 Consider the range of statements below. In our MBA

Statement Not at all No Don’t | Sometimes | Always
know
1. We use case studies.
2. We do a lot of group work.
3. We are encouraged to network with each other
4. Our leadership ability is developed.
5. Our interpersonal competency is enhanced.
6. We have become better problem solvers.
7. We have learnt how to learn.
8. We have learnt to be more emotionally
intelligent.
D2 Consider the range of statements below. In our MBA skills
Statement Strongly | Disagree | Neither Agree | Strongly
Disagree Agree nor Agree
Disagree

. We are encouraged to be independent.

. We are treated like children in our course.

. MBA has made us more self confident.

. MBA has taught us to have initiative.

. MBA has taught us to reason well.

. MBA has taught us to argue well.

. MBA has taught us to be better leaders.

. MBA has taught us to help others.

9.

MBA has taught us to gather information.

10. MBA has taught us to build theory.

11. MBA has taught us to use quantitative

methods.

12. MBA has taught us to use goal-setting

13. MBA has taught us to take action.
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Statement

Strongly

Disagree

Disagree

Neither
Agree nor

Disagree

Agree

Strongly

Agree

14.

MBA has taught us to be efficient

orientation.

15:

MBA has taught us to plan.

. MBA has taught us to pay attention to

detail.

. MBA has taught us to have self control.

. MBA has taught us to be flexible.

. MBA has taught us to have empathy.

. MBA has taught us to have social

objectivity.

21.

MBA has taught us to be persuasive.

22.

MBA has taught us to negotiate well

23

MBA has taught us to manage groups.

24.

MBA has taught us to develop others

25.

MBA has taught us to think systematically.

26.

MBA has taught us to recognize patterns.
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