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ABSTRACT

This independent study aimed to study marketing mix factors affecting consumers’
buying decision of premium savings certificate 31 in Nonthaburee province. The data was
collected from 300 rationed questionnaires of the sample group who used to buy the premium
savings certificate 31. The data was analyzed by Descriptive Statistics consisting of frequency,
percentage and mean, was used to analyze the data.

The study found that majority of the sample group in general were female, aged
31-40 years old, singled, graduated Bachelor Degree level. They were government officers or
state enterprise officers which their incomes were no more than 10,000 baht/month. They had
known the reward of the premium savings certificate which was held until the due time when they
bought it.

The first factor that the answerers were interested in was the service factor, especially,
the getting of premium savings certificate reward which could be transferred the reward to their
accounts and receive the reward or buy the premium savings certificate at every Government
Savings Bank in Thailand. For other factors, the answerers considered the process of service, the
officers could give them the data of premium savings certificate. The premium savings certificate
purchase was quick and convenient. The least factor they considered were physical factor and

service form factor.



