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ABSTRACT

The objective of graphic design in Chiang Mai local identity for a package of tangerine
fruit cv. Sai Nam Phueng is to make the package show the identity of Chiang Mai. The original
graphic design and models are resemble. They are not as interesting as they can for the customers
and the identity of Chiang Mai is not shown. According to the studied identical data of Chiang
Mai from the documents, interviewing, original format packages, the Chiang Mai local identity
can be distributed in two groups : natural identity and the cultural identity. The natural identity
composes of natural resource, wild animals and tourist attraction. They are Doi Suthep, Doi
Inthanon, Doi Angklang, hot springs, wild orchids and elephants for example. The cultural
identity is in difference such as Kalae House, Khonmuang, Khantoke, Tung and Khome. And it
includes the individual identity of the art work, handicraft, mural painting at different temples,
several important places such as The Three Kings monument, Kruba Sriwichai monument, the
city gates, the four ramparts etc. These identical datas are very important for the graphic design,
they are used for developing the three packages of tangerine fruit cv. Sai Nam Phueng.

The first model : Doi Suthep Pagoda, The Three Kings monument, Puranakata vase,

Lai Kreataew, Lai Prajumyam and elephants are used for the identity on the package which can



contain 3 kilograms of tangerine fruit. This package is suitable and interested for the higher age of
30 years old customers. The package shows the local identity of Chiang Mai clearly.

The second model : The art culture is used to show the local identity in the shape of the
original lady with wild orchids on her hair, a hand with long nails, Kalea, Lai Dok Puttan and
Puranakata vase on the die-cut package. This package is for 3 kilograms of tangerine fruit. It is
suitable and interested for the higher age of 30 years old customers. This package helps the
customer see the fruits by the hole made.

The third model : The real tangerine fruit on the background, the tangerine fruit in a
form of cartoon and the flower seeds of tangerine fruit shown joyfulness and friendship are
designed on the cover of the package. It can contain 4 kilograms of the tangerine fruit. This offers
for the 25 or higher age customers. The model shows state of nature, joyfulness and friendship,
not formal.

All of the 3 models are printed in a form of 4 colors offset on the cardboard glued on
corrugated paper. This makes the packages look good and beautiful. The price of the first, the
second and the third models are about 20, 22 and 35 baht respectively for one package. The local
identity of Chiang Mai used for the 3 models can stress the identity of goods and packages both in

color and worth buying. They are attractive and fine gifts from Chiang Mai.



