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The purposes of this rescarch are to explore the key factors that affect the constructors’ decision how to
determine the mark-up for construction bidding in Thailand and to study on the bidding behavior of constructors in
the public construction projects in Thailand. To provide a guideline for developing the bid price model for Thai

constructors in the future, this rescarch includes the effect of economic crisis on the behavioral changes in bidding.

According to the 72 questionnaires to constructors to find out the key factors affected the determination of
mark-up, 19 factors for the small-size constructors, 18 factors for the medium-size companies, and 17 factors for the

large-size firms arc obtained consecutively. Among those factors, 11 factors are common for all constructors.

This rescarch also investigates on the bid results in the 3,405 public construction projects implemented
between 1997 and 2002 classified by categories of the construction work. The main points are as follows: (1) [n
every category, the means of ratio of the lowest price to the fair price are lower if the economy declines. (2) The
ratio of the lowest price to the fair price is mostly between 0.9 and 1. (3) The ratio of the lowest price to the fair price
is lower if the number of bidders increase. (4) The per cent of the spread to the fair price is lower if the economy

declines.

This research also represents a guideline of developing the bid price model by applying the methodology of

the Multi-Attribute Utility.





