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The objectives of this independent study are to study social behavior in the domestic
tourism of tourists from Chiang Mai, and to study factors influencing the domestic tourism of
tourists from Chiang Mai by considering factors which had influence on the average length of
stay and expenditure. The research data were obtained from questionnaire of 400 Chiang Mai
tourists and from in-depth interview from 20 key informants who were representatives from
government and private sectors related to domestic tourism.

The results revealed that the main factors for each individual to make a decision on the
tourist destination were considered from the owned savings which were from the individual
collected incomes ar_ld the appropriate period of travel. The other economic and social factors
such as gendér, age, marital status, education level, average salary, and personal career showed no
influence on the decision making. Nevertheless, after the decision had been made, these factors
might have some influence on the tourist behavior. However, these factors were not the same
criterion for people at the same status, but depended on an individual taste. Therefore, these
factors did not determine who were interested in travel or how the tourists behaved while

traveling, including the behaviors on the length of stay and expenditure.





