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1.2 g
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ADAN LT LUNITILASTIZI
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o a

mﬁﬁﬁﬁiumﬁLmﬂ:ﬁ’faaﬂaiumiﬁﬂmmqﬁ gAn Idanf T ans o0
(Descriptive Statistic) Imﬂ%mmummmmmﬁ (Frequency Distribution) LaAYAFREIAY
(Percentage) AnLaR (Mean) LLmzﬁ'QuLﬁmmummg’m (Standard Deviation) e ld
asuNedRYATeINgNANRENY LAt aueTugnNeLsEnauATLsINY

u@ﬂmﬂﬁlﬁmﬁﬁﬁqwmu (Inferential  Statistics) Lile31ATZANAGAL

ANNATIN TANATN0YNIU 1A N19MAN ttest, F-test, Chi — square 4as One — Way

4
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v 1
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32A1 0.05
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