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“Ibid., p. 41.
“Ibid., p. 47.
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John C. Shaw l&iauansaupanadniitnudinansifasdnssesioenuniadi
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“'John C. Shaw, The Service Focus (lllinois: Homewood, 1990), p. 9.
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Service Spectrum)
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“Karl Albrecht, At America’s Service (New York: Warner Books, 1998), p. 31.
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