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The objective of this research is to identify service attributes that would influence the
major oil companies in selecting tank-truck carriers and to analyze their willingness to pay a
higher trucking rate in exchange for im;;roved service level. The findings would be of use to
the carriers in designing the service packages that truly suit their clients’ needs. The study
conducts the Structured Direct Interview to explore the views of a group of key shippers
regarding the degree of perceived importance and satisfaction associated with each service
attributes. The relative importance and satisfaction would subsequently be used to select a
limited set of critical service attributes that wouid be further analyzed using the Conjoint
Analysis to determine the shippers’ behavior in making trade-off among these critical service
attributes offered by competing carriers.

The analysis results indicate that considering the overall industry, interviewed
shippers are willing to pay an additional trucking rate of 120 baht per trip for an increment of
1% on-time delivery performance, and 18,000 baht per trip for a reduction of 1% accidental
risk. When considering only high-usage shippers, they are willing to pay an addition of
about 260 baht per trip for the installation of Real Time GPS, an increase of about 250 baht
for an improvement of 1% on-time performance, and 35,000 baht for a decrease of 1%
accident rate. Meanwhile, low-usage shippers are willing to pay only 4,000 baht for a

reduction of 1% accidental rate.





