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Abstract

TE 152094

The purpose of this research is to study method sued develop natural dye cloth
products by target groups in Khon Kaen , MahasraKham, Kalasin, Roi-Ed and Mukdahan.
The results are as follow.

Most natural dye cloths are produced as fabric and tablecloths since these are easy to
make. Cloth products sold in the market are similar in design due to lack of weavers skills and
training. Pricing has no standard. Paces are set at a lower range only when large: quantities ordered.
Even though profit per unit is low but it is necessary to add to the wearing group’s working capital.
In addition there is on certain distribution place. Products are normally sold at local exhibitions
where many other similar products can be found. Revenues do not cover expenses. There is no
promotional effigies for the products. Groups usually use government agencies and word of

mouth methods to promote their product.

Key methods to develop natural dye cloth products

New patterns need to be developed, such as Dinosaur pattern, Sai-Fon pattern, Kon-Mek
pattern, Nok-yoong pattern, Yok-Dok pattern, Sawetracht pattern, and Mahasarakham
university’s logo pattern. The easiest patternis Sai-Fon and Kon-Mek. Dinosaur pattern is the
one preferred in the market. Nok-yoong pattern taker time for weaving and needs more skills.

Other areas to be developed include sales techniques, grouping, reproducing, and
differentiation from corpetitors, creating housewives® network, and course training. All these
should be used for improving natural dye cloth producis. Sale techniques most focus on consumer
satisfaction and the a bilgy to compete in the market. Besides, searching new distribution channels
suchas. OTOP exhibitions and web site should be used to promote the products.

Production resources should be managed efficiency. Weaning groups should order raw
material from factory directly. Also, efficiency, management should be introduced to the

groups.

The successful products are weaving cloths in Sai-Fon pattern, Dinosaur pattern, Dok-
Keaw pattern, and Num-Lai pattern. Reproducing products in to ladies handbags and aprons are
needed in the market. Readymade clothes need to be more trendy in design. The other products

still have problem with delicacy and design.



