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AAFINTVL LA
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AAFINITVL LA
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- Communication mix
- Store design and display
- Customer service

- Location
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Control | Flexibility | Credibility | Cost

Paid impersonal

Mass-media High Lowest Lowest | Modest
advertising
Direct mail Highest High Low Modest
Sales promotion High Low N/A Modest
Store High Low N/A Modest
atmosphere
Website High Modest Low Modest

Paid personal

Salespeople Modest | Highest Low Highest

E-mail Highest High Low Low

Unpaid

impersonal
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Publicity Low Low High Low

Unpaid personal

Word of mouth Low Low High Lowest

4. Store design and display:
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