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°Don E. Schultz, Stanley T. Tannenbaum and Robert F. Lauterbor, Integrated
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|
G [ 5,

Wada “ATLLATRNLIDNINITARANANUAALDANALING" 1-2 LHBEIU 2541), 4. 1.
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LA ENUYN, ATLLATANEANINITARAININANA (NTINNIUIUAT: IAND

WENUN, 2540), . 74.
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marketing communications activities in a coherent and synergistic way) Wa i
ANNNANNAL A0AAADY ABIHEY  wazadUAYUINAWLALAY  AsazaNsnNanAw LY

vssgitlvane

1%

3. NAYNENITABAIINITARIALLLYIUING A NAIATyAuYnaIALuAY
dszinnaeanguiflmunan1sdaansn1snann (Range of target audiences- not confined
just to customers or prospects nor just to imply end customers but include all selected

target audience groups) AdnguillvsnetulildnanatuanziusinarsagnAnies

]
[ a

Y & ) = a9 ' @ v [y
UL WAATRUAQNDNLAARNINEIUD Uﬁ;?ﬂ@lunﬂﬂ?gﬁl,ﬂm VLNQ’WzL‘]Jm);umu@]ﬂ@N

1
a = % = v a 1

7 AaNaaTu Hasnu ngNENEnEnavTaulinsziaasnsuTuN ey sNant

49 q U

1%

NUILNUADIS

Y v
a o

AVUAINANITNLTIIN WNATIUAZN NEDNFABTBIALNUAZNTANINUTBI TNAIIAY
4. NAYNENNIRBANINIIAAIAULLYININIG - BEINIUTNNLTIuATIANIg
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Thurstone, 8190l W7 95074, ApaneNgean (Wunys: Teeiuanu
ANLATIEAUINLNNINGR,2522), W, 172.
"ggn Aunsian, ApANendian (NJNEUIUAT: AR Inadaunai,

2524),1. 75
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STUTA WANIATTY, AFRNNGINA (NTINNUUIUAT: LRANTININNNW, 2524),

Uu. 61.
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