196059

unAnea

faFeide : Anwuilanalasianisdanisfine sedrmoanssuiilnareiindnng
AudnsAnmaguiingn wninendanainauglum

o L4
N4gl : inAdT dugee

R¥

=l

nn9AduAil Binqlrzasmifednmsriuauianalasanisdnnisdnm sedn

an

a T 9/ 97 = 14 Y 14 k4 14
wofnssugFne 1eegffuttnig dunisauesannudenis dusumunisinm dueen
14 = 1 % dl' as = 1 o ?:l/ dl 14
araanuazfnunasedaaisussiiadnmsziuanuitenaladanisdnnisAneisiidu
ANUUNFNHINA 818 BONUNWANSANEN dszaunisaifineuaznanisfnsiedaasan
sransAeinAnsfamaiausnidrfininismedanisAne e g insss

1lnAnaann1AGey 2 TnnsAne 2548 a1u0U 181 AU wATaIReARNIATSARITNAING A

ao =

¥
]
AR 5 7iu Uszaneuadian sPss MafRAmimfimafimsvidaya nan1siqewidn

v o

1 aufanalasianisdanising medtmgAnesufiiiinavesdiininisagreu

v

14 1
fanalannn samefutiugsuiinnsfanalaseiuniniige Aunisauadrindiaanisuas

al

¥ = 1 di 19 ¥ 14 al =8 as
ATUNTFAFARDAT Llﬂﬂﬁumunuﬂﬁiﬁﬂ‘]ﬂ'ﬁLL@ZﬂﬂuﬂQWNﬂt’,ﬂ’JﬂNﬂ')'\NW\iW'ﬂl@ﬁ‘ﬁﬂUNﬁﬂ

2 fHuniEnsnefianuftanelasziuniniign denisdanisAneseldsmosingsy

¥ &

a}suv a a =2 o
f1i3lne TusnueRgfurdnimmdgeiannuianalaszduann

a

3 fFudnnrangtieandt 22 laoaitenalasziuann dan1sdanisAnmsiede
wiFnssuguilng luaneigFuiniseny 22 Taulifaufienelasziuanniga

4 FFunsfiGauedhafeaiudfuninisifauuazinaudaeiianufisnela

at

i
=l ] o

sAuNNTga Aan1sdansAnmsedtinginssuising wilaudu

[

o ~ Aol o = Py o a : o
5 QTUU?ﬂqTWNWU‘EWHﬂ'JWNE NﬂQ'\NW\TWﬂi"\?ZﬂUNWﬂ‘V]Qﬂ lfl'ﬂﬂ']?@ﬂﬂ']?ﬁﬂ'iﬂ"]

1 1
= T = e = el

seAsEnssuiLAing luaosRigiusnmaniiiuguanuiiaufiovelassiunn

al el

6 fFurinimmazuunaizazansindt 3.00 daruianalasziunin sian1sdn

1
=l 9rer

£ 1 1 4 14
nsAnmmeATwganssgiilng waneigfuuinsfiacuuuefegzansous 3.00 2wl

- pr o x|
NﬂQQNWQWﬂi’Q?zﬂUNWﬂﬂﬂ;ﬂ



196059

ABSTRACT -

Title : The Consumer’s Satisfaction towards a Teaching Management
in Consumer Behavior Classes at Darun Pittaya campus,
Suan Sunandha Rajabhat University.

Researcher : Gesiree Panthura

Year : 2006

The purpose of this research was two folds. First, It aimed to study the
consumer’s satisfaction towards a teaching management in Consumer Behavior classes
regarding consumer solution, consumer cost, convenience and communication ; second
to investigate those of satisfaction level effects classified by gender, age, education
status, education background and grade point average.

The population consisted of 181 students as consumers who registered to the
consumer beha\)ior subject and attended class in the second semester of academic
year 2005. The research instrument used for data collection was Likert's satisfaction
5 scales . Data processing tool was SPSS for window. The parameter statistics have
been used for data analysis report.

The findings of this research were as follows:

1. The satisfaction of consumers for teaching management in consumer
behavior classes were high in overall level. Consideration for each aspects : consumer
solution and consumer cost aspects were highest level, but convenience and
communication aspect were high level.

2. The saftisfaction of male consumer for teaching management in consumer
behavior classes were highest level but female consumer were high level.

3. The satisfaction of consumer age under 22 year for teaching management in
consumer behavior classes were high level but consumer age up 22 were highest level.

4. Both the consumers studying only and the persons working while studying

have the same highest satisfaction.

5. The consumers who had education background were satisfied with teaching
management in consumer behavior class at highest level, but no previous background
were high level.

6. The consumers with G.P.A. lower than 3.00 were satisfied with teaching
management in consumer behavior subject at high level. But the consumers with

G.P.A. 3.00 up were satisfied at highest level.





