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The objectives research aims for (1) to investigate the phenomena and problem of the
green market’s proceed in M‘ahasarakham Province (2) to examined the results of farmer in the
organic network in Mahasarakham Province (3) to study the mean of develop the organic network
in Mahasarakham Province.

Qualitative Research is the method of this research. The sample size consist of 33 farmers
as the coordinator of the center cooperative develop network Project of health promotion in
Mahasarakham Province, the network of green people or the Alternative agriculture Network
Mahasarakham Province,  The Revitalization Project of the Deteriorated Environment in the
LRAs, Mahasarakham hospital, Mahasarkaham Municipality as 5 people. 8 people was the
committee of organic market network. 15 persons was the representative of the farmer and
5 consumers. The methodologies of this study employed the interview guide and In- depth
interview, participant observation and non participant observation. The data analysis and present
the resulted research occupied by Analytical Description Method

The findings

1. The context perform of organic market network’s has been cooperating of
5 organization as Mahasarkahm Municipality, Mahasarakham Hospital, Project of health
promotion in Mahasarakham Province, the network of green people or the Alternative agriculture
Network Mahasarakham Province,. The aims of all organization for supported the farmer to
growing organic vegetable. The center of coordination located in the area of organic market
network. The process of task for addressing the sense of belonging within the farmer, having the
transparency and verify system. The information system provided for the sharing knowledge
between farmer and consumer. Moreover, the network established the system of inspectiori of the
product, the rules was set up among seller. For the problems of process founded in public

relations, lack of facility, no planning of network including the rules of network are not clear and



218021

insufficient facilities,‘unavailable network management plans, unclear and non-strict rules, and
deficient body of knowledge in production of non-toxic vegetaﬁles.

2. Regarding effects on the farmers in the green Market Network, in term of economy,
members of the network were able to earn additional and regular income. In social aspects, the
farmer had good relationships with each other. In view of health, when the farmer turned their
production process into organic farming, they becamé healthier. As for environmental aspects,
less garbage was generated in the community beéause the farmer did not use chemical fertilizer
whereas the soil was more fertile.

3. Mentioning guidelines for development for Green Market Network, in order to solve
the problem encountered, it was necessary to build a development process emphasizing
participation of farmer and network coordinators. Rules and regulations related to maintenance of
equipment and tools used in the green markets should be made. Training should be arranged for
farmers to help them gain more knowledge about production of non-toxic vegetable. Farmers in
the Green Market Network should also have a chance to exchange their knowledge and review the
rules and regulations reéularly, at least once a year. More and various kinds of vegetable should

be available in order to promote diversity of the green market.





