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Abstract

Objective of this research, “Marketing Promotion Approach for Bakery
Product at 7-Eleven Shop Case Study : at Klong Luang District of Phathumthani
Province, Thailand” are to study 1) the consumer behavior of bakery products
purchased in 7-eleven shops. 2) the satisfactory level of bakery products purchased in
the shops 3) the relationship between the characteristic in population and the behavior
of bakery products purchased.

The survey questionnaires were conducted to collect data from 400
customers sampling sizes. Descriptive and inferential statistics are used to analyze
data. Chi-square was selected to test the relationship between variations.

It is found that the majority of answering people are female, 16-20 years old,
single status, bachelor degree or equivalent and their incomes are around 10,000 Baht
per month. For the behavior of bakery products purchase, the result shows that the
majorities purchases from 7-Eleven shops around their residences. The main purpose of
the purchase is for consumption. The popular products are bread like sweet custard
filled bun. The purchasing time is the morning and evening.

The study of product satisfaction shows that the sampling feels the most
appreciated both in the price and place. However, the satisfaction level in product

promotion is neutral.



