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The purposes of this research were (1) to analyze employers’ general information and status of
ceramic producers, (2) to investigate employers’ satisfaction of qualities of employees with a bachelor’ s degres
in ﬁeramics, (3) to study the relationship between their satisfaction and personal information, and (4) to examine
suggestions for employees’ development.

The subjects were 455 employers in 152 Thai ceramic factories. The data were collected by using a
rating-scale guestionnaire. That the statistic is frequency, percentage, mean, standard deviation, analysis of
variance (ANOVA), t-test and F-test

The results revealed (1) that most employers were male (63.2 %) between 31 and 40 years old
(39.6 %). Over half of them got a bachelor’ s degree (56.3 %). They had 10-18 years of experi.ence (45.0 %).
Most of them were in small factories (80.9 %). Forty-one percent of them were managers. They sold their
products both inside and outside the country (64.5 %). Some of them produced ceramics as souvenirs and
jewsiry (23.7 %). (2) The employers’ satisfaction of the employees’ qualities conceming knowledge and ability
(X = 3.88) and characteristics (X = 4.17) was at é high level. (3) The relationship between their satisfaction and
general information and the factory status was significant at .05. The sexses, ages, education, ceramic
experiences, sizes of their factories, positions, and types of ceramics were related to their satisfaction and
personal information of qualities of employess with a bachelor's degree. Their sources of ceramic selling were
not related to théir satisfaction and personal information of qualities of employees with a bachelor’s degree.
(4) The most often mentioned susgestions for employees’ qualities were good knowledge and abilities in
ceramics to develop themselves, their work and their organizations effectively, and next being vdiligent, tolerant,

industrious, determined, intent, and honest.





