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ABSTRACT 999385

This research was aims to (1) study the comparative advantage of Thailand’s
gem and jewelry industry compared with the People’s Republic of China, (2) study
factors affecting the competitive advantage of Thailand’ s gem and jewelry industry,
and (3) find out approaches to develop Thailand’s gem and jewelry industry to
compete with the world markets. :

This study used the secondary data on gem and jewelry trades of Thailand
and major competitors, which were China, in the three main markets, namely, (1) the
U.S., (2) Japan, and (3) the U.K. The study period was between the years 2001-2007.
The samples of gem and jewelry were (1) facet cut precious stone, (2) silver jewelry,
and (3) gold jewelry. In terms of the analysis on the comparative advantage, the tool
was the RCA. The Diamond Model of Michael E. Porter was applied for analyzing the
factors affecting the competitive advantage.

It was found from the study that (1) the averages RCA of Thailand’ s facet
cut precious stone in the U.S., Japan and the U.K. were 28.07, 17.42 and 24.11,
respectively, while those of China were 0.01, 0.08 and 0.03, respectively. The
averages RCA of Thailand’ s silver jewelry in the U.S., Japan and the U.K. were
21.82, 4.59 and 64.60, respectively, while those of China were 1.88, 0.34 and 1.42,
respectively. The averages RCA of Thailand’ s gold jewelry in the U.S., Japan and the
U.K. were 7.95, 1.87 and 8.04, respectively, while those of China were 0.68, 0.17 and
0.9, respectively. Therefore, Thailand had higher comparative advantage than that of
China in all products and in all markets studied. (2) The factors affecting the
competitive advantage of Thailand’s gem and jewelry products were that Thai
craftsmen were delicate and elaborate and had special heat treatment resulting colorful
stones. (3) In term of the approaches to develop Thailand’s gem and jewelry industry
to compete with the world markets, the labor quality should be developed on a
consistent basis, technologies should be upgraded including Thailand’s brand
should be built and the industry should be expanded to foreign markets.





