1

4 cd o T L VI
ELIEGN L UHUENSANARTINE WA YN IYIad R asinsgsEiuluanadainden
34t T WA WALTINE
Uszaiitinm  : 599A09R91A09 A3 weeN B9NLAS

d‘ o a a v A
neTunslTNEY o meduRiss 3AnG
Uszlnnanstiwus 0 Inelnug A (N99ansTaausNiaTNsYiaaTien)

NUNINLREULTAIT, 2549

UNARtia
Se o A . - v a @ v,

nsadeAfiiiqaiantiaiedn nanwwadenuaz AN AsiuTasiidi
QII 2 [ 1 dl o as 3; d o o o s o
nedasiunisviesiaaluginedainges duaztihlignisiimuauuanianisdniun
gnamaniiieimuInisviesiisauuuysansededstiuressnedningas Taasjiuds
Wiiadsslomifedinnuasguaunt1guiagg

Tunsidelifideldpluunasinisisadnunmussidafunu laafinsesied
Mlunissusndeyade wunaaunia 49191 400 ga duiungusaetdne 4 ngu e nAsy
¥ o ' dl Y aa a cY ac Y
dilszneaunis dszarunarinviesne Madauazdnazideyalaedsnismanieaas
ANAZLLLLLRAt(Mean) ﬁi’uﬁmmummgm (Standard Deviation) k8=N1IUIANAINNLTBIT
rasituanunin laaldArduilsz@anssaniaasnsanuna (Cronbach’s Alpha Coefficent)

HANTTINE WUGT N199UNUENEAARFINENIRBIUINNIYaaReaatnadstiuan
o [ % ?)1 a d‘ o =1 v
annadaidaananiuwasimunzan asdsznaudae

1. msiwusddeviairesstnadaindanliiiuussviesiiondegannuazida

o A s C oA .

nenrreaniniaeirun lignaflulsragnisvieaiinntany Ussmatuye arauay
=]
REAUN

2. gmsAansnsiamuanin lgaouddanaddeviad An n159719UHURRILN

AuRaAfeNALAAUNIINRURBIWIATH g IARaNIYaEY Taawdaeanumnan

£%
6 o

d8
Loiun nafgiazseatinisitvusdunagnsnddny Aall
6 ¥ B’dw -ﬂl o =Y v o o/
nagnsnsiilseleninum (Land use) Tner AtiulAsaNI9AIUNI99ANITWEN
- N . C X da . . o . -
awanaan Ly nsutswunilwan (Zoning) ialtusslamilunisvieaiaausznisaydne
AENNTARY FINNIFBINNIRAUINANTTI NNsVIadNgdinAlfva N et s danAdas

AUANINUIARDN



NAENENITAANININENTsTTNTIRUALRIIndeN dnlAsanisn1sdansaezue:
) as %’ = d’l dl
UntTav@elunud

NALNENIFIANIAIUNIIAANA m?ﬁmm"']Lﬁuimammwumuqmmam‘o’f’]u
NTARIAULILIYTUINTG aF1aiATadedenTasunaariaaiies (Cluster) Wadlulsyagaula
AU Anfiunsdsrrdunusiasduaiunis e iea s us (Brand) dauid@ealunisiflu
mew’mLﬁmﬁammwua:ﬁammmmqﬁmﬂ

NAYNENIIVRUIRUAUREHARSUTNINITYaaTies Asaliunis@anie
Lzﬁ’uma?wd'mmdwimLﬁmLL@:@?ﬁquﬁmsgﬁuLLudqvi'aqLﬁm

NALNENITLTNITAANITANTHEAUTEY ﬂ'm%ﬁLﬁummmmquﬁmmmé’ms
Wmmms*n‘mLﬁm@ﬂ'wﬁimﬁmLLazﬁmﬁﬁs:uugmﬁﬂgaﬁﬁumsvimtﬁm WasnEuas
af199Audaa9n1svinaiien

naqwﬁ’mm?ﬂqLﬂ?mhmﬁ@a%qmmLﬂTmL%lwgmu AITANTUNNTIINNGNEH
douinedaalunisdanisnisvieadian Lzﬁm?’lan'1sﬁ"Aquéamammu’lumﬁmn'\?n’la‘
o
789ine9

s v 1 d' v 4&‘ [ 3 val
naqwﬁmsnszmm’mi@mﬂmimmmméqmummu 1h84n 19 NN199UsN

o

ARWARAUNsYieufiesdlnAuazGunEns sauiednlasan1seLsNAIuNNIA NSNS
1 t:l' a | v a v
neuneatunemg hlselamiiuAmgiauaznszaane|fsaguay
& a o & o a i d‘ as a v ?; o
nagnonislgnandiiln lneantulasanislgniieinmszuuiinafuingisis
antiumseunidnUjiRuasimwanla lquaunszuinsenuirasan I adanuay
unumresaulunisdanisdunisvieaiiss liiieaulsz lumduazanuduanlunnsld
ninensaeeszinszdasieiadadianuar g
nagnin1sayinBuasisINaRImusssuiantviaaien Anfiulasanisdanenu
W N9I9ANNANAINERATUABARITRY WANNRgIA WA i unean (Walunis

WINAF9NANITUUAZAILATUNTYIBAUN D



Title - STRATEGIC PLANNING FOR SUSTAINABLE TOURISM
DEVELOPMENT IN WANG NAM KEOW

Author © Miss Charuwan Keantip

Major Adviser . Assist. Prof. Dr. Payom Thamabut

Adviser - Dr.Santithorn Phuripakdee

Type of Degree  :  Master of Arts Degree in Hotel and Tourism Management

(M.A. Hotel and Tourism Management) Naresuan University, 2006

Abstract

This research is aimed at studying environment and opinion of persons who are
concerned with tourism in Wang Nam Keow district. This will prompt to a guidance of
strategic plan implementation for integrated sustainable tourism development of Wang Nam
Keow district with the attempt to provide benefits to society and community.

Qualitative and quantitative research forms were used for this research, Tools for
data collections are 400 copies of questionnaires distributed to 4 sample groups; namely,
government sector, operators, general people and tourists. Statistic and data analysis were
found out from mean and standard deviation. Cronbach’ s alpha coefficient was used to find
reliability from questionnaire.

From the research, it is found that the necessary and appropriate strategic plan
implementation for sustainable tourism development of Wang Nam Keow district should be
comprised of;

1. Designation of vision for Wang Nam Keow district to be the health tourism and
agro-tourism destination in the region in order to be developed as tourism gate to E-sarn,
Cambodia, Laos and Vietnam.

2. Development strategy leading to the achievement as of the designated vision is
to implement environmental development plan together with economic development plan for

tourism. The main sector, the government, is required to launch below important strategies;



Land use strategy by operating environmental development and management
project such as zoning for tourism and conservation use purpose, and developing
ecotourism activities to be more variable and appropriate with environment.

Natural resources and environmental management strategy by providing solid
waste management and waste water treatment in the areas.

Marketing management strategy by operating the integrated marketing strategic
plan project, networking the clusters to be the gate to Indochina and having public relations
and sales promotion to create its own brand name and launch Wang Nam Keow as the
destination for health tourism and agro-tourism in the region.

Product development and tourism product strategy by networking the clusters and
standardizing its tourism places.

Tourism management strategy by implementing continuous tourism development
strategic plan and set up tourism database system to maintain and create the strength of
tourism.

Community network strategy for the strength of community by gathering all groups
concerning with tourism management and promoting community participation in tourism
management.

Strategy for the distribution of tourism income to community by organizing a guide
training regarding to ecotourism and agro-tourism and training about agro-tourism
management for the purpose of economic benefit and income distribution to the community.

Consciousness creativity strategy by operating the forestation project to maintain
the ecosystem, organizing workshop training and developing the community to realize about
environment and their roles in managing tourism for carefully and valuable uses of resources
for both society and community.

Tourism conservation and promotion strategy by organizing activities such as a
non-toxic agriculture festival, and a good health in good environment festival that will help

create activity and promote tourism.



