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Abstract

The objectives of this study were to (1.} investigate the consumer’
understanding of nutrition information on nutrition 1abeling of one Tambon one product
project (OTOP), {2.) the acceptance of nutrition labeling and the consumer’s desirability
about the pattern of nutrition labeling and information‘, and {3.) the efficiency of media,
poster and brechure, for giving the knowledge about nutrition labeling to samples.

The 3 questicnnaires were used for the data collection from 400 samples. The poster
and brochure were also conducted. The results indicated that the consumer’s
understanding was significantly increased. Besides, the samples accepted the patterns
of poster and brochure which had the nutrition information. It was also found that the
samples’ knowledge abeut nutrition labeling though the poster and brochure was

significantly increasing at the level of .001.





