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. ABSTRACT

The objectivés of this research were to study (1) customers’ exposure to;

(2) utilization of and; (3) satisfaction with advertisements for the projects of housing estate, and
examine the relationships between; (4) demographic factors and exposure to the advertisements;
(5) demographic factors and utilization of the advertisements; (6) demographic factors and
satisfaction with the advertisements; (7) exposure to and utilization of the advertisements;

(8) exposure to and satisfaction with the advertisements; and (9) utilization of and satisfaction
with the advertisements.

This study was a survey research. Data were collected using a questionnaire. The
sample consisted of 400 potential customers who came in to look at housing estate projects,
chosen through quota sampling. Data were analyzed using frequencies, percentages, means,
standard deviation, chi square and Pearson’s correlation co-efficients.

The results showed that (1) overall the customers were exposed to advertisements
about the housing estates to a medium degree; (2) They utilized the information in the
advertisements to a high degree; (3) The customers were also satisfied with the advertisements to
a medium degree; (4) Their demographic factors were related to exposure to advertisements;

(5) Their demographic factors were related to utilization of the advertisements; (6) Their
demographic factors were related to satisfaction with the advertisements; (7) Exposure to
advertisements was related to utilization of the advertisements; (8) Exposure to advertisements
was related to satisfaction with the advertisements; and (9) Utilization of advertisements was

related to satisfaction with the advertisements to a statistically significant degree
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