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ABSTRACT

The objectives of this research were to study (1) the buying behavior on healthy
beverage of consumers in Bangkok metropolitan (2) the demographic characteristics influencing
buying behavior on healthy beverage of consumers in Bangkok metropolitan (3) the marketing mix
influencing buying behavior on healthy beverage of consumers in Bangkok metropolitan

To certify this statistical research, the sampling group of 400 customers in Bangkok
metropolitan will be expected to interview, using questionnaires as a means to get the required data.
The data were analyzed by using the “Descriptive and Inference statistical method” namely Chi-
Square Test and F-Test (One —way ANOVA type).

The research outcome indicated that (1) Healthy beverage buying behavior of such
consumers were difference. The most favorite of healthy beverage products is the dairy-milk
because of value itself and be useful to the body. Furthermore, the consumers have decided to buy
and drink such milk by thems_elves, and normally from 24 hours service shops. And the most influent
communication is advertisement on television. (2) The demographic characteristics are affected very
little to the buying behavior of consumers. In cases of healthy beverage buying, reason buying,
person participates in the buying, occasions, place and communication of healthy beverage (3) The
marketing mix are affected very little to the buying behavior of consumers. In case of healthy

beverage buying, reason buying, person participates in the buying and place.

Keywords: Marketing Mix, Behavior, Healthy Beverage



