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NMANUIN N
Questionnaire to Research the Customer Satisfactions at Pathumwan Princess Hotel

Note: this questionnaire is a part of an independent study, regarding to
curricular of Master of Science Program in Technology Management, College of
Innovation at Thammasat University. The researcher does not use this for commercial
aspect, but for academic aspect only. She/he would ask kind co-operation from
everyone to answer the questions truly for the most accurate result.

Part I: Background Information

Please put vin the L in front of your answer

1. Gender L] Male L] Female
2. Age L] Under25years [ 26— 30 years []31-35vyears

] 36 - 40 years ] 41 - 45 years ] 46 - 50 years

] 51 -55 vyears [ ] 56 - 60 years L] More than 60 years
3. Marital Status []Single [ IMarried [ IDivorced [ lWidowed

4. Annual income [ IBelow $10,000 ] $10,001-$30,000
(Per Year) [1$30,001-$50,000 [ $50,001-$80,000
1$80,001-$100,000 | More than $100,001
5. Educational Background
" ICollege [ |Bachelor’s degree

| IMaster's Degree [ Doctoral degree

6. Occupation [ JStudent [ |Officer in Government / State Enterprise
" |Employee [ lOwn business
]Unemployed [ |Retired

| Other, please specify



Part Il Factor that impact customer’s decision about online reservation

Please put v in the L in front of your answer
6 means, it has the highest impact
5 means, it has high impact
4 means, it has average impact
3 means, it has low impact
2 means, it has least impact

1 means, it has no impact
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Factor

7.You are interested in and click at the Pathumwan
Princess Hotel advertisement banner, which

appears on website.

8. You are interested in and click at the Pathumwan
Princess Hotel advertisement banner, which

contains special promotion.

9. You can see the Pathumwan Princess Hotel

websites that appear on the search engine.

10. You use search engine for searching hotel

website, which has promotion.

11. You are interested in and read email that comes

from Pathumwan Princess Hotel website.

12. You are interested in and read email that comes
from Pathumwan Princess Hotel website that has

special promotion.

13. If Pathumwan Princess Hotel has blog, You will

be interested in joining our family.
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Factor 6 5 4 3 2 1

14.I1f Pathumwan Princess Hotel has blog, You want

this blog shows the details of the room.

15.If Pathumwan Princess Hotel has blog, You

want this blog shows the price of the room.

16.If Pathumwan Princess Hotel has blog, You

want this blog has special promotion.

Part Il Customer Behavior about online reservation
Please put vin the L in front of your answer

6 means, Strongly agree

5 means, Agree

4 means, Slightly agree

3 means, Slightly disagree

2 means, Disagree

1 means, Strongly disagree

Preferred Method for Hotel Reservations 6 5 4 3 2 1

17. You reserve rooms at Pathumwan Princess Hotel

website

18. How often do you make/tend to make online hotel reservations through Pathumwan
Princess Hotel's website yearly?

] Once a year L] Twice a year

] 3times in a calendar year [ ] 4 times in a calendar year

| More than 4 times in a calendar year ] Never
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Part IV Room reservation by the customer

Please put v in the L in front of your answer

19. How do you know Pathumwan Princess Hotel? It is possibly more than one question.
] Family or Friends

| Travel agency’s website, please specify

| Website banner, please specify

] Magazine or Publication, please specify,

] Search engine, please specify

|| Read a review article by others in the website, please specify

| Other, please specify

20. Have you ever stayed at Pathumwan Princess Hotel?

"IYes " INo

21. How often do you travel and reserve rooms at Pathumwan Princess Hotel
] Once a year

| Twice a year

"] Not more than 4 times in a calendar year

"] Not more than 6 times in a calendar year

| Never

22. How often do you recognize or click the advertisement banner about room
reservation?

] 1-2 times/week ] 3-4 times/week

] 5-6 times/week | more than 7 times/week

L] Never
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23. How often do you reserved a room, after receiving hotel information from banner
advertisement in the internet?

] Once a year

] Twice a year

| Not more than 4 times in a calendar year

"] Not more than 6 times in a calendar year

| Never

24. Are you a member of any social networking? It is possibly more than one question.

| Facebook ] Myspace

] YouTube | Tagged.com

"] Yahoo! Profiles L] MyYearbook

| Twitter.com | Windows Live Home
| Friendster ] Hi5

| None "] Other, please specify,

25. If the hotel attends any social networking, are you interested in being a member of
it?

"IYes [ INo

26. Which search engine do you use? It is possibly more than one question.

IGoogle "] Yahoo
] Bing L] AOL
L] Ask L] MSN

| Meebo L] Other, please specify
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27. What is the reason that made you decide to make the online reservation at

Pathumwan Princess Hotel? It is possibly more than one question.

"] Reliable that you'll get the room L] Lower rate

| Located downtown [ ] Located near shopping centers
" | Easy to travel [ ] Warm welcome by staff

[] Interesting promotions [ ] No complicated conditions

| Easy reservation system [ ] Feel familiar to stay

"] Reliable brand | Completed room details

| Recommended by others

| Read a review article by others in the website, please specify
| Advertisement banner from website, please specify

] Read a review article in magazine or publication, please specify,
| Appear on the top rank in a search engine

| Receive e-mail about special offer of the hotel

| Other, please specify

28. Are you willing to receive any email from the hotel about activities and new

promotions?
L] No ] Yes, only for hotel’s activity
"] Yes, only for hotel’s promotion |1 Yes, for both of them

End of the question. Thank you for your kind co-operation

Researcher



133
MANUIN U
AnAN LT lunITIATIENdaYA

1. mMsareideyalneldanaianssniun (Descriptive Statistics) Usznaufag
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3.2 #0FN1guAnNLALUL T (T-test) TENARALANNBLANANNIEUNINALDAL VD
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Tuns3asiauulsdmuianFauausieas 3 Arauldiiuasld F - test
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Huser NeeAutiadrAtymieana .05 vsaszAuANITeNY 95% tnelEgnannaas Fisher's

Least Significant Difference (LSD) iVaizeiuiieuiA1Laaea9angudanting

LSD =n-k MSE{A+L}
nl n2

gl n ¥ N, r=n-k
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MSE  uni A1 Mean Square Error ansNT93LAT AL U991
k WU AUIUNgRaeting linasau
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4. NMFUATITANNTDANRENIAN (Multiple Regression Analysis) Hunisiasyiannisues
o dl dl 4 o dl a o o o a o A o -dl 1 o -dld
FiauLlaNiNeN a9 umINaTn 4 uFusalsaasy 2 6y visasulsnuinngn 2 Faulma

ANNANRNUSAWIUANNNT 0 ATl
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NATFIU P ANAUANAUTNYATY (Multiple Correlation) BN A NANAUSITUE LRI
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Y= a+l31x1+ B2X2+ BSX3+"'+ ann
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EUTAY Aonduiufaessanlsag lugiifunse azisandinisnanasunuEaduny g
(Multiple linear regression) finAvudnusaassoutlsaTugiiduléa azBandinisoanas

wuLdulAenyAns (Multiple curvilinear regression)



