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The purposes of this research were to study consumer’s satisfactions and behaviors in
restaurants in Muang District, Loei Province and comparative study of consumers’ behaviors in
normal time and during holidays. The targets samples were persons who used to go to the
restaurants. The multi-level sampling method, which consisting of drawing out the name of the
restaurants without put back in, setting numbers of questionnaires by using Quota Sampling and
Convenience sampling wefe used. The statistics used to analyze the data were percentage,
frequencies, means and standard deviation, Pearson’s Chi-square, t-test, F-test (One-way
ANOVA) and Spearman Rank’s Correlation.

The results showed that majority of respondents were female, aged having 23 years old,
less than 3,000 Baht incomes, high school holders, students, single, and had domicile in Loei
province. Their relaxation activities were watching movies, listening to music, surfing internet,

| playing games. They loved to eat I-san style foods with hot and spicy. Most of them require extra
service such as listen to music while eating.

During the normal time and holiday interval times, it was found that the consumer’s
behaviors eat depending on each person opportunity. The mean time spent at the restaurant was
1 - 2 hours. Three main reasons to eat out were to eat food, to meet friends and families and to
relax and get entertained respectively. Furthermore, it has been found that during the normal time,
consumers’ eating time, money spent per time, accompanies and media were as same as in
holiday interval times. In term of satisfactory, consumers were wholly satisfied at the middle
level, except the promotion was at high level. The results of hypothesis testing at the significant
level of .05 were

- Males were more satisfied in food and beverage qualities, services, waiters and

waitresses, physical environments and promotions more than females. Different ages of
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Consumers showed different satisfaction in every way. Consumers with different levels of
education and incomes and careers had different whole satisfaction. The married consumers were
more satisfied than singles in every item. The domiciles in Loei province were more satisfied with
waiters and waitresses, promotions, prices and physical environments than others who were not
live in Loei province.

- The time that males went to restaurant in both normal and holiday interval times was
later than females. During holidays, males had higher expenses per time than females. Sex was
related to reasons to go to the restaurants during the most frequent-go-out holiday. Consumers,
who were 40 years old and up, spent more time and expenses than consumers aged during 15 - 19
and 20 — 24 years old. The age interval had relationship with reasons to go tb the restaurants.
During the holidays, age interval was related to media. Different careers caused different
behaviors and were related to reasons to go to the restaurants. Furthermore, consumers’ careers
related to the most frequent-go-out holidays and media. How ever, different incomes caused
significantly different expenses and frequencies in going to restaurants at .01 level. Marriage
status also related to reasons to go to the restaurants and to domiciles in Loei province. During the
holidays, there were more people eat out than in normal time.

- Age interval was related to preferred type of foods and needs of extra services in the
restaurants. |

- The requirements of different extra services caused different level of consumers’
satisfactions in terms of food qualities and/or beverage.

- Consumers’ behaviors were related to psychological factors

- Duration of eating was positively related to level of satisfactions in prices and physical

factors.





