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4.07 AINKRU

This study intends to develop model packaging for Roteesaimai retailing with the
emphasis on product protection and value-added products As a result 1) The onter packaging
was a carton with width x hight x depth of 7" x 8.5" x 5" respectively. The foided handles and
transparent window in 4 colours were designed so that the product can be seen from inside. 2)
Inner packaging was made of plastic bag with width x length Of 3" x 7" respectively and sealed
with the machine for convenuent score. And 3) The whole average score of customers’
satisfaction was 4.37 while the average scores of uniqueness working interest of cost price of
products qualities of product application and the applied pattemns are 4.71 4.59 4.52 4.20
4.12 4,10 and 4.07 respectively.





