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ABSTRACT 221303

This study intends to develop model packaging for designs cosmetic package

from herbs retailing with the consider the ability in the protection , beauty , convenience
and value-added products As a result . The whole average score of customers' satisfaction
was 4.38 while arrange the contentment is lay meet that contentment level in the sense of
the convenience builds the package abound most. The next for example, the ability
protects to build , way chemistry reaction , and the convenience builds respectively by

have the point average equals to 4.69 4.62 4.46 and 4.45 respectively.





