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AI0LNULFD UM

d231 1: ?’faq‘l‘aﬁ/’ﬂﬂ (General Background)
1) Thauwhudssdunidlaluuish
What is your position in the company?

O wWhananis 0 fuimsszaug

Owner Chief Executive Officer(CEO)/Top management
O Juimsszaunana/azauein O aug Tihaszy

Middle/First management Other, please specify

2) U'%ﬁ'mawhuﬁ"u,ﬁugsﬁwé”na:vls?

What is the principal activity of your business?

3) uivnvesihudnaglunguansnnisule?
In which industrial sector do you classify yourself?

O aywnsdniagy O usraAmusiuazmMInun
Food processing Packaging and Printing

O savawsuasinaluladassuna 0 lulawmealulad
Software and ICT Biotechnology

0 8uq lusaszy
Other, please specify
4)  viEnpasvudiinunuanil?

How long has your company been in business?

O sasndy 11 0151 6-10 1
Less than 1 year 1-5 years 6-10 years
011209 0 21-50 11 0O wnnin 50 1
11-20 years 21-50 years More than 50 years

5) wadsznaumsiagsinwesuiunlug 2555 uasnsly?
What was your company's turnover in the 2012 financial year?
O #asni1 50 81U 0 50-100 %N O vnnda 100 8%Un
Under 50 million baht 50-100 million baht Over 100 million baht
6) Twamwinnudszdluuisn Sl

How many full-time equivalent (FTE) people does your company employ?

O $aand 20 an 0 21-50 A 0 51-100 A
Less than 20 FTE 21-50 FTE 51-100 FTE

0 101-200 a1t 0 201-500 a4 O wnnd1 500 A
101-200 FTE 201-500 FTE More than 500 FTE

7) Visnwasvnudsasimadreanvaswinauded (lasade) uinls?
What is your company employee turnover rate (average) within one year?
0O <1% 0 1-5% O 6-10% 0O 11-15% 0 >15%

8) UTEMUaIVIIUIRIIBUEIUITLWAIU I8 sumsanngsfia niala?
Does your company have R&D unit/department or business development unit/department?
O Lid 04 (seszydom_ au

No Yes (please specify number of staffs)
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9) winudsnguemanuaanziiou uisnyasviudaeglundula?
What is your firm size categorized by registered capital?
O pymrwaden nuaanziipuiasnii 50 8w m (Small; registered capital < 50 million baht)
[ 'gsﬁwm@nma Ygu%@ml,ﬁﬂu 50-200 AUUIN (Medium; registered capital 50-200 million baht)
O ‘qsﬁwm@l‘vxqj nummtﬁwmnnh 200 8AULN (Large; registered capital > 200 million baht)
10) Mnanuulassiamuniedaduuaasnnandwdives visnvasiuiiansmcuuula?
What is your business group’s ownership structure?

O AIMIEIUa) (Lai"'maaLﬂumjulﬂmﬁmamumnni') 50%) (5zqﬂszmﬂ°uaal,ﬁi"waa_ )
Single owner (Please specify country)
O psasiumm (aaudhua: 50:50) :2wine O lnelng O nedszina
Joint venture between.... Thais: Thais Thais: Country (please
specify)

O USENAUSEN amau (L’aﬁ"waaﬁé‘lgm,l,eiaaanzjm{uvlﬂ LLaﬂsjﬁmj;J/ﬂu‘l@amw,ﬁun'h 50%)
Company/ Company (public) limited

O 8u9 lisaszy
Other please specify

d')‘wﬁ 2 1123 ﬂaﬁnawguufmniiu (Factors affecting innovativeness)

11) uSdmhuiuge(Ewwaneteaiigndn) dnsnssuwdianuthamiali? dulugidwiasla?
Do you have any kinds of cooperation activities with your suppliers/customers? What's about that?

0 1aifi (No)

O 4 nugwwanoless lasms.... O tenaaanuiinalulab 0 F9BRAWMING®
Yes, with suppliers through.... Knowledge/Technology Transfer = R&D in Production
O Wanedanmwai/usns O W ILWIMILINITIUTI O 8u9
Product/Service development Management development Other please specify
0 § nugndn lasms.... O deneannay O NAUIAa
Yes, with customers through.... Knowledge Transfer R&D in Marketing
O Walw WA /U MS O WaILWIMIMIRAIAIIY O ug
Product/Service development Marketing development Other please specify

12) USEnvwesldTumsanem aaA UM )IINTNNAIELE a‘?/gnﬁm?a'bj? Sasla?

Do you have ever knowledge spillover from your suppliers/customers? What kind of knowledge you

got?
O manaa/ladsdnd O MIUIRIIMIIIANTT O nmMsaaa/msang
Production/Logistics Management Marketing/Sellin
0 maSwind O asudaLaes O ug
Finance/Accounting Computer Other please spt

13) ﬂsut’n,mmmmﬂﬂmu@a anwmzaNywila sma’mmunuam(%wwmULaaSLLa'”aﬂm) ‘nm&ma’m
‘ﬁ?ﬂl%Lﬂ@l%’l@ﬂSi&! I@Ummﬁawmm X %56 \/ aauumLammmmsmﬂummﬂ@mumnmn(s)muaz
(1)mauﬂawmaﬂmmavlﬁu (Lawvwaummwaumaaaﬁ?'mmmmrzn7)

Remark (X or \/) on the number which one is correct to your opinion about the cooperation activities

between you and your supplier/customer in each sentence. (please answer both sides)



TNWanELea3 (Supplier)

Wiudedagfige
Least agreeable
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aneh (Customer)

Lﬁuﬁmmnﬁqﬂ Lﬁuﬁ’mﬁfaﬂﬁg@

1SN IUALE A INARNIHUMTYIM daams....

You have joint planning through...
n"’mumu,a:a'mLmunaqm‘msﬁwwmmiwﬁu
Determine/plan working strategy plan

MaunuSinuenudaImsiagauFud)udazanmainni
Plan volume demands (material/product) for each time together.

31\1LLNué’ﬂﬁulanaqﬂﬁmmmm:U:ma'ﬁ’mﬁu
Plan/decision making long term marketing strategic plans.

Swdevhunumsemaninguthwinedonu
Set up marketing plan for joint target market

NiunwdezimnbiasauasiutaInanszane dud tng
Plan to analyst market trend and add new distribution channel

2 u5Eniunugihaunuasiiad Juddiiveu lag...

You have joint implementing through
ﬂ(ﬂﬂu‘ﬂiaEﬁ’]\ﬁ“‘U‘Uﬂ5~LM%NQ&&JQY]‘E‘\]’]ﬂﬂ’ﬁﬂ’NW%
Initiate performance evaluation system

sarhalaanasgunaianu
Set up standard operation manual

AAUNIAR N TTULNILNNATTIUNN
Initiate control system for standard of works

MUUANIATTIUVBINTZUIUMTUTRUGBNY
Set up standard of work procedures together

3uswnvihwiugahuiuitymmsinm lasnis....
You have joint problem solving through.....

AMnuauuIsuitymwiszwintemsien

ldentify solutions for tasks problems

INdeTasuaziuaunumaysuiaraulunsuitTywl
Negotiate and identify role and responsibility to solve problem

IansnasmNagaanatautnymntsdiluenm
Set up standard to conflict solution for operational problem

WTaINNWENE 9 anTydymanmrau
Regularly consult together whenever deal with problem of works

Wndsaniige

Most agreeable
514
54
5,4
514
514
514
514
5| 4
5|4
514
514
514
514
5|4

UszaununFeszylywi-aime-uaziniaanvasfywiiannu
Collaboratively determine problem, cause and exit of problems.

Most agreeable Least agregable
413 :211
413211
413 211
413:211
4131211
413:211
413:i211
413 211
413:i211
413211
413:211
4 131211
413:211
4131211

14) nsmmammmmmuﬂa anMUe mmé’wﬁuﬁ W mwmunuﬂm (‘HWWG']FJLE]E]‘SLL&"aﬂﬂ’l) ﬂmaumu
mmlmﬂ@uwmsm Immmsammm (X v\sa \j aauummeu.am?ﬂummﬂ@mumnmn(s)muarJ
(Mluudaztannue ialuit (Lam::?/aumzumaumaaaﬁommmvmv)

Remark (X or \/) on the number which is correct to your opinion about the connectedness between

you and your partner (supplier and customer) in each sentence. (please answer both sides)
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TNNINBLBDS (Supplier) gﬂﬁ"l (Custome

& @ /_cl'_/\ﬁ: 1% Y P & e P &
WAUIBINNNGS ARAIBUBENTR RUAIPIINNEA ueen
Most agreeable Least agreeable Most agreeable Least :

LuFEmunudeinidadeieasnu lag...
You have communication through...

5141312 1 sulnasessuuulidumems ’L"Ky‘vjﬂqmuammﬁa #IN 5140132
Most contacts are causal, informal and word-of-mouth channel.

5|4 32 1 juudededulng Wunsiemslasaiyaas 5 413 2
Most communication patterns are personnel contact

5141312 1 ﬁmmz&"wﬁ'wﬁ%’ufﬁ‘uag lidaandisusuasnsazdue 5 43 2
Your relationships are recognized without written down in detail.

51432 11 ddasmsuaniiouanun ﬁqmﬁu’lﬁazhﬂmﬂumami 543 2

informal mode’s always used whenever you need knowledge
sharing and exchange each other.
2 uSwvhuiuganiimesuwuiiuusiuiiy lag...

You have degree of strong ties through.....
51413121 smnmmﬁmmLaaiﬂﬂiwmaosaﬂﬂ@]wummmamw%mmmuu 5:i1413 2
Deal problem solving together regardless supervisor command

514321 sEnmnglannasiniimstesdefemsnn 5 4|3 2
Your feeling is comfortable whenever having contact together

514132 1| sumsanmudaysrzwivnuldazainuasie 543 2
It is ease of acquiring or access the information each other

5141321 imsldnanudesiassanunanuaniniiaanirmnudie 514132
Spend time together outside the workplace

5|43 2 1| Isduanugniunugslasamzluszauning 5 413 2
High commitment in executive level

514132 1| Seduanugnwunugalasawizlussaudfuidnms 5 413 2

High commitment in operational leve}
15) nsmmamm'mmmu@a ﬂmawu@\mmumummm@ maamwﬂmu IWJ‘YI’]LQEE}OVSN”IU X *vwa \l
‘uummmmmmsmumwwﬂ@mumnmn(s)muaU(1)mammamam’mwavl,ﬂu

Remark (X or \/ ) on the number which one is correct to your opinion about your firm’s market-orientec
characteristics in each sentence.

WinegaNTiga AU
Most agreeable Lea
tuiwnvindinenunutaysatimngama laams....
Your company has intelligence generation through.....
é’aaisﬁwuﬂzgjﬁ%ﬂuﬂszﬁﬁ 11%’5’5’1ﬁaam5§uﬁ’1/u§mmuuvlmu1uamﬂ@l 5 4|3 2
Meet regularly with partners to find out what product/service they need in future
anagaldnaiihanddenufisaFudfouladly 5. 4|32
Quickly detect changes in your customers' product references.
IMIIAANAMILAULE IR AT 54132
in your firm, you do a lot of in-house market research
dmvfaadedeion g Wihgmnweesiudvusms 5 4|3 2
Often survey (poli)/contact partner to assess quality of product/ service.
numiuszoz g amwwedanginaiuisuudasidiinansznuadnals 5432
Periodically review the likely effect of changes in business environment.
@maaaﬂ@"smL%diwiﬂmaa%wﬁugmqmm%nﬁmﬂﬁmuvlﬁ (17 mMsuzarn tnalulad) 5:4{3i2
Quickly detect fundamental shifts in industry (e.g. competition, technology).
2 USwnhuiinsnssneinsunidoye) aisame dauns....
Your company has intelligence dissemination through....
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tame/andmanifiaasiny navsenaslésunmuinmnulwasunas) 5 43 2|1
When something important happens to main client/market, whole firm shortly knows.
rhensamaainlsimmwideiunurhogugingnidesmse: sluawaa 5 413 2|1

Marketing personnel spend time discussing customers' future needs with others.
zwirhodsgiinadsspumeqeniududizd iemSeuwilifuuszmsvamana |5 4 |3 2 | 1
Regularly having interdepartmental meetings to discuss market trend/development.

ﬁm‘ini:mUﬁﬂalﬁay‘ammwahmaagnﬁw‘lﬁ%"ummﬁ’zﬁ'unnnd’uLi’]uﬁaoﬂna 5413 211
Data on customer satisfaction are disseminated at all levels on a regular basis.
tlasjizasdaguasguis Fuudsin-nzquasulisunnumnuaghimeas 5 43 2|1

Someone finds out important things about competitor,be quick to alert the rest of firm.
3.u"§1§‘mi'mﬁms@1aUI@WuL"’Eammm@azhmamﬁuu @T’Jf_lﬂ"l'i....
Your firm has intelligence responsiveness through...

Jugnsmneavsusiniasls numsuasuulasanadaimsiudiuimssesgnd 5 43 2|1
Tend to react quickly to changes in your customer’s product or service needs.
dihgudsaanuasiguebsanathnang azaauldgfagnanavfwanriui 5 413 211

If a major competitor were to launch an intensive campaign. targeted at your
customers, you would implement a response immediately.

M leankLazATUT IR UM IR aLazME I AT ARA L 5 41321
Come up with a great marketing plan and be able to implement it in a timely fashion.
ﬂumumsﬁ‘wmmﬁmﬁ'wﬁagmua Lﬁalﬁuﬁh’hﬁatﬂuylﬂmﬂwﬁgnﬁwﬁaams 5 4131211
Constantly review product development to ensure in line with what customer want
nanedpaziaunuiduszaz g iaNsuNUs IR arWLaRaN DIl 5413 2|1
Several departments get together periodically to plan response environment change
tiiandasniilsunfounian et nnEhEiumA AWM IINY 5 413 2|1

When you find that customers would like you to modify a product/ service, all
departments involved make concerted efforts to do so.

fanssuvaudazthenuandreny Snldsumssuaiasuusssinionuasng 514|321
The activities of the different departments in your company are well coordinated.

16) ngmuammmﬁmg'ﬁu@iamwmmmﬁLﬂﬁlumsa%”ﬂmssﬁui'@nssmam’%ﬁmi’m Tarhinsasmany
(X w3a V) asuudaapiugasszauanudaiuann(s)atas(1wasudazdasa Ui

Remark (X or V) on the number which one is correct to your opinion about your firm's absorptive
capacity in each sentence

Lﬁuﬁwmnﬁq@ Wnshaiaefise
Most agreeable Least agreeable
tuSsnriumasadum Souiiazdrlaanusln g law..
Your company acquires and recognizes new knowledge through.....
sl fsunusen nugeiessldsufuasdtianuslnaig 5 413 21
Having frequent interaction with partner to acquire new knowledge
vnT,ama%@ﬂs:gmns:ﬁmwﬁn@;ﬁﬁLﬂuﬂ':ﬁm'n 51413121
Periodically organizing special meeting with your partner
wWilsFEsTanudauaue o 5 413 2|1
Always meeting with partners
Turwdayanmigsiissitwequainshidumens 5143 21
Collect industry information through informal means
aTnLtmmméaﬁuﬂiﬁmmmflmj uiutlszdn 5.4(3 21
Regularly search for new knowledge.
wﬁfﬂmuz&’mlmyﬁmmmmsn‘lun’mf?smfua:n’mﬁmmmumumﬂﬁﬂlmj ijl,@i” 5:413:211
Most employees are capable in learning and assimilating new techniques
2.u‘%1§wﬁmmmmﬂ%’uLﬂ'é'UW@T@LLﬂaaLLa:ﬂs:qn@?mmemi 9 lag..
Your company transforms and utilizes new knowledge through....
Juiiazaszuin ldnaiiihemeiimaadewlnadfouulas 5 413 211
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Fast recognizing the shifts in market

aazniniv; ldnasrhanuiiwinnmeuenidssloninuanuindagiau 2
Quickly recognizes the usefulness of new external knowiedge to existing knowledge

R diinewihashanuiing gliduszgndlfldadnals 2
Constantly considering how to better exploit the new knowledge
whlausndaiuldnairiilamaln giazdamaudnaliuinsgnd 2
Quickly understands the new opportunities to serve the customers.

ezt lasaianinzduivnuianisudn gagwlsiaugning 2
Clear analyzing how activities in company should be performed.
3Lﬂm:ﬁuamamNamsmﬁ'ﬂuuﬂaammﬁaommammﬂi@‘fmua 2
Regularly analyzing and interpret the results of market demand changes

3 H ¥ [ 4 % .
@I 3: ATETWEIIANIOWIANTIN (Innovativeness)

17) vSEnYuinfan miLas/mIausMsini g ﬁl,m:ﬁwaangj@mmLL{?’JLf]ua‘immwi’lvli?([mlll‘z‘:mm)

How many number of your new product(s)/service(s) introduced to market?
O Wian i bl $Wa% o Tl LT

Number of new product(s) (please specify if possibie)
O u‘%mﬂmj D1811% ) S FIHNT LTU

Number of new service(s) (please specify if possible)

°/ 2/ g =) a s ‘:( -~ a ~oar L v d‘: d‘ d’
ANIWIUTIGUI ImTeesuininseantuasluudmia iz Aswinems? (lasiade)
How many patent(s) or copyright(s) in the products/services do you have? (by average)

0§ lasdszanab. oo, FWNMNI 0 'laifl
Yes, please specify number of patents/copyrights No

18) NIBNUFAIANNAAAUGE UIANTINFIUMIANAULAZINTUSINT 2a9LSENriL lasviuaTaswang (X

#38 V) asuudnsriuaasszauanuAamiuaniin()daten(1)vesudaztaninuse Ui

Remark (X or V) on the number which one is correct to your opinion about your firm’s marketing and

management innovation in each sentence

Lﬁuﬁmmnﬁq@ A%
Most agreeable Lea:
LUSENIUINTEIRTIAAAAUUIANTTNAIUMIAANA LanTs...
Your company has marketing innovation by ...

SSusFusTsatasmmsamauuulwd e lEnsz s nineRud 2
Initiate new market distribution channel

arhuaziuadunilimamaanauuulntiiah dseanaudranglng 2
Establish the new positioning for your new target market
JaasguuuAsnsliuImagnduudlntnsszuuInImam sl 2
Set up new customer service patterns/methods and after-sales service system
FaasuauyFassnmseaanyuln 2
Set up new marketing communication campaign

shananamnagnimIemauuuln gitisasanaldilTougugeri 2
Initiate/develop new market strategy to take competitive advantage
AaduIBuLszRaMsasnuuuNIan tikuulna giiidungeusuvasaaa 2
Initiate/develop new product design to be acceptable in the market

2 U3 ENYUIMIENETIRAATUIIANTINAWATUIHT Laums...

Your company has management innovation by which...

sivardisunseuitAauuulniuszmiadavhuwfalueagsiauunlng 9 2
Initiate new paradigm and/or determine new business framework/model
SEuAadugy wuvlng 9lunsvinauaiu FUUIIULINIS 2
initiate new work pattern supporting management tasks
33§ HETIIRINI A 9lum I BInagnsnsensuHLLwI i 9 2
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Initiate new strategic planning/new ways for strategic plans
IaaszuuwIauwIAanIaunuuULlna 9 514 3|21
Set up new control system/concept
JamsdsulmiGasmasnunyuuuiudaiwuasnszuiwmsn widuszuusadoy | 5 | 4 | 3 | 2 | 1
Rearrange day-to-day technical routines and informal procedures
SeusiassruuuImsnuuyniniefaduaiislasgiuwlns g 514 (3|21
Initiate and establish new management system or initiate new leadership style

19) WIANTINVBILIENYINU ﬁzhuﬁvléﬁ'uSm?wmmnnSB'wwmmaas‘fgnﬁwﬁ'lw?avlﬂ? Wwdasla?
Does your company have innovation creation that resulted from your supplier/customer? What's about that?
o4 Iﬂsng ..................................................... 0 aidl
Yes, please specify No

20) uanampInyBswidizg vnuldsumszuwadalna qﬁul@mnsﬁ’wwmmaas‘/gnﬁwﬁwm’%a‘hj
Except the commercial activities, does your company get initiative concept from your suppliers/customers?
0 16 (Yes) 0 1'lé (No) '
e ﬂ;ﬂﬂi:qmszé’]ﬁ'ﬂvjﬁvl,ﬁ'ua:s:ﬁummﬁ@Lﬁumﬂmn(s)ﬁoﬁaﬂﬁ)'meia:ﬁa?
If yes, what are they? Please tick as many as applicable.

fAguInfige faioaiiga
Most important Least importar
ﬁ'nmﬂ’nwﬁ’]m@/uu’;ﬁﬂn’lsﬁm'ﬁ@nﬁu,uulmj 9 51 4 3 2 1
New skills and/or New concept of management
laidsnsaumdalnilumsanssnuuunianasiusnnslng 514|321
New ideas/thoughts in new product/service design development
anwdaniaisaauuulnl glumsiaminagninsaaa 51413 ]2 1
New ideas/thoughts in developing marketing strategy
matamasanuiinaluladuuulng medesnwulidumems) 5141 3 211
Knowledge or technology spillover (indirectly/informal patterns)
89 (LWIATEY). o 5 14| 3 |21 1
Other (please specify)

21) YIENTUEINIONAIdasaauLwIAa lnY s]ﬁ‘lﬁ'%‘u(vﬁmmwuazmaETau)mn@;eT'l(sﬁwwmmaas‘/gn@ﬁ)’lé’
Thansala? sl @‘Taal*‘ﬁna'l.n/m’%;aaﬁaaﬁ‘uakma:vlnﬁmﬁuﬁn?
Can your company extend the new knowledgefideas from partners (supplier/customer)? What is a kind
of mechanisms supporting this idea that you need?
O 'I6 (G2U3BM969%8). o la'le
Yes, by (please specify) No
22) dasnaunclumIasIwianssunsaunifalng 9 fnsuiImAmnirmenasuazawatan ne

nﬁ;mﬂﬁ"ﬂﬂanﬁmﬁagaL'ﬁaLﬂuﬂsziwﬁ

Please provide more information or any suggestions for innovation creation in Small and Medium

Enterprises (SMEs) in Thailand.






