unsing deatvgu 2546: nadlafuinnans A nsidaudaniuviauaisialasnis
“nilAue wikedaiue” ssesndinnguetin Swmdauannen Fgygyinaimans
NUNTtURA (SRIMBIGRAMNTIN) AMVIRATNEIGAGIUNTIN AIAITIARIMEY Uszsu

= o P y
ATTNANTAUTN: 1977880789 RUA, nA.N. 165 Wit

ISBN 974-359-608-9

o

- ae v X 4 a « v = , o a
mUrzasduaan el weAn 1) nmadafutinans anef neidauianuaciauai
] - o - o o o, - o~ o [ (4
alATants “uikdua wilmdadue”  2) Wlisuisuadudangans sdunindaiutoas  Au
vinuadsialaTans “uileinue wiluARiue 3) ArmdnRusTsudnAug nasiidauiniuiauag
salarnis “uiisnus wilwdndue 4) Ty uazquassageanisaniiveutulasns “uilwius
wilidadne ngusetwidnmAe  aundnnguendn Smdauannen Auau 165 AW sy
2 o o « <l v d. v A’ « 2
faysinlnenrdunsaiiuuilanaifeanuuuseynniafniuiasmsdunsniuuuiaizan
- o« 2 3 ° -3 - e AAI“ v v ) % ’ d‘ i dl
Wnmoiuadoyasnaidrunsudrfapineata addinld Thud Fewsr Aveds Andsvuuninsyu

A ttest A1 F -test Adulss@ntauduiusuiuniesdu wasMisddymatinnseiu.05

NANYTIAENLTY 1) anrBnnguandn iruaiiselasnis wilwihua  uikkdnsneT oglu
o Tt a4 v a~ } %4 » o <l 1 " ar
sz Inndaiudioans eglussdudhunan  amfeglussdua  uarnslidausan aglursay
Uwnaw 2) biwudy adedouypasrasaindnnguandn W wa a1y antunwansa sedl
nsAny  uasstaza lunsineuensiniy - iauedsielasents wilsus  wilaedasost
unnANY et wlad Aty Nada 3) anndinnguendn Almadafutitraisuansiaiu ruasise
Tazams "uilidaua wNAAAUST uAnsinais et wiiud A aiinszil .01 4) Arnf Aunisd
doufon  HaauduiusneuanduiauaRsalasanis wikiue  wikanAus® adnidadiAynig
AnANTZAY .01
& = ' v 0 o e v a
aptifoguuazqulassa  Aa  and@nnaunaacn  avwdungyumsantiuaudiugsia
' a e 1e a . .5' d'g v o 1=t o < Ly -~ -
nesonnguanBndalifaiau  waadne luRunddeuiuuarbiiondnsalianazdn  dngaulunis
P L =i L3 a e Y 1 - - <l
nanillliRewenazinaum qunsalnmdn bildonargnuaciibiome  1n@upurguidow
« o o < I3 dl' = ] 1 - v v a’ [ - R g g
finslarnndndusiiesuas lisieies Anambiniueu meaiuaguainidwimbideties §idy
- 3 1 9 ° - <4 v ] kg 1 z o
Anduuanaunlegmlunisiutiuveny Ae Witieyatnaenr AnniiuaAuse vantiu siudyunis
PINFUUATARUINITANTOUNGN SRausudiiun  Angand duaTuiinsimunAnsoe
At NADINAY UATIEIEARIANINTY Wit usin 1) ArTiinnradiLayuUIs TasAenguanneta
siaities duaTuiann@nngu dnsszgn uanwdouprudauiussndnngu wewrmn udladyu

uarquarsalunsaiivaungu

- o
T 17 ﬁwm?o;u (D =<6 /ME/ 13 , 0.0, 9540

a J -
auilaToilia audaTaUsrsIunIINNT




Praepattra Keavchaoum 2546: Media Exposure, Knowledge, Participation with Attitudes
toward One Tambon One Product Project of Occupational Group's Member of Nakhon
Nayok Province. Master of Science (Industrial Psychology), Major Field: Industrial
Psychology, Department of Psychology. Thesis Advisor: Mr. Jumrong Ngerndee, M.Ed.
165 pages.

ISBN 974-359-608-9

This research has the following objectives 1) media exposure, knowledge, participation and
attitudes toward One Tambon One Product Project 2) comparatively study personal factors, level of
media exposure and attitudes toward One Tambon One Product Project 3) the relation between
knowledge, participation and attitudes toward One Tambon One Product Project 4 ) operational problems
and difficulties in One Tambon One Product Project. The sample group are 165 members of occupational
group’s member of Nakhon Nayok Province. Structured interviews from questionnaires and in-depth
interviews are implemented to collect information. The results are analyzed by a statistical software
package. Percentage, mean, standard deviation, t-test, F-test and Pearson coefficient of correlation are

statistics employed. Level of statistical significance used in the analysis is 0.5.

The outcomes of the study show that 1) The members of occupational group have good levels of
attitudes toward One Tambon One Product project and knowledge. However their media exposure and
participation are leveled as average 2) There is no statistically significant difference of attitudes toward
One Tambon One Product project when consider different personal factor, namely gender, age, marital
status, education and work experience 3) The members of occupational group who have different levels of
media exposure have statistically significant difference in the level of attitudes toward One Tambon
One Product project with .01 level of signiﬁcanée 4) Knowledge and participation are positively

correlated with attitudes toward One Tambon One Product project at .01 level of significance.

In conclusion, the problems and difficulties are the lack of knowledge and expertise in business
operation, the lack of solid grouping of the member, similar properties and the lack of uniqueness of the
products within the area, the lack of raw material, the high cost of raw material, the lack of high quality
production equipment, the lack of cash flow, the lack of product advertisement, uncertain market status and
the lack of support from the authorities. The researcher also proposed some guidelines for the solutions o
these problems and difficulties which are: providing more insight knowledge and understanding in business
operation of One Tambon One Product project, supporting the solid grouping of the members and
developing a functional plan for the members, organizing seminars, supporting continuous product
development and extending marketing channels, assigning or endorsing relevant authorities to consistently
support and assist the occupational group in financial and public advertising aspects and encouraging the
group’s meeting and brainstorming in order to develop solutions for problems and difficulties encountered

in the group’s operation.
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